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Executive Summary

The Revitalizing Youth Enterprise (RYE) Il program initiated by the Pakistan Poverty Alleviation Fund
(PPAF), through a funding of USD 200,000 from the Citi Foundation. It is a skills training program to
train the youth population of Pakistan for the modern and future marketplace. This program is
carried out in Sindh (Karachi) and Punjab (Multan and Bahawalpur) from March 2022 to January
2023 with an objective to alleviate poverty, by providing equitable access to economic
opportunities to the youth through PPAF's partner organization National Rural Support Programme
(NRSP) and their digital skills training partner Ecommerce Success Pakistan (ESP). An additional
amount of USD 7,500 were allocated for Micro Challenge Fund (MCF) for 20 beneficiaries of the
program. The program participants were trained in digital and life skills, to equip them for offline and
online digital markets and they learned new skills through online training.

AASA Consulting Pvt. Ltd. (AASA Consulting) was contracted to evaluate the program and its results,
entering the contract on January ét, 2023 for the Final Evaluation of RYE-Il (phase two of the
Revitalizing Youth Enterprise program), with the contract closing on February 24, 2023.

Data collection was carried out via in-person surveys with participants, and interviews with relevant
stakeholders and instfitutions. The findings pertain to implementation of the program and
improvement in socio-economic and employability status of frainees. The overarching goal of the
program is to move 50% percent of participants to a higher band of the Poverty Scorecard (PSC).
A Detailed Results-Based Framework (RBF) was designed by PPAF. Under this assignment, desk
review and primary research were undertaken. Evaluation was carried out using the principles of
the Organization for Economic Co-operation and Development’'s Development Assistance
Committee (OECD-DAC) and PPAF requirements.

Statistical analysis and proportional allocation were used to designate an overall sample size of 101
beneficiaries in Karachi, 68 beneficiaries were surveyed, with 34 males and 34 females. In
Bahawalpur, the sample was 33 beneficiaries, with 17 male and 16 female participants. Additionally,
the partner organization (NRSP), the training provider (ESP), and PPAF were interviewed. A total of
8 training events were conducted for the beneficiaries (against the target of 6 training events).

Key Findings

Program Relevance

As per PPAF's mandate in ferms of gender equity, it was found that trainees in the program were
split about evenly by gender (male: 49%, female: 51%). Of these beneficiaries, 50% were educated
up to Class 12, with 22% having an undergraduate education, and 6% having a diploma, which was
important for the program to be effective. As per findings of the survey, about 64% of beneficiaries
were familiar with digital devices prior to starting training. However, contrary to the program
requirements, access to digital devices was low for all trainees before the program, and much lower
for female parficipants as compared to male participants. Despite this, the survey found that, on
average, 50% of the beneficiaries have gained employment after the training.

Program Effectiveness and Efficiency

92% of the beneficiaries said that the training had helped them learn financial management.
Furthermore, 65% of the beneficiaries reported an increase in their understanding of social media
platforms, followed by marketing through Google Search Engine at 60%. Overall, 63% of the sample
beneficiaries reported an improvement in their expertise after the training.

In addition to the above, the percentage of beneficiaries with access to the internet and ownership
of an android/smartphone increased by 28% and 22% respectively after training. The ownership of
various ICT tools and access to internet significantly increased among female beneficiaries. After
training, nearly 50% of sampled beneficiaries are reportedly using android/smartphones for business
and income generation. The percentage of beneficiaries with digital bank accounts increased by
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37% by the end of training, with a significant increase observed among female beneficiaries. The
gender gap in digital financial inclusion of the beneficiaries enrolled in the program minimized to
almost 1% from 18%.

Trainees were generally satisfied with the fraining courses and the instructors and 84% of the
beneficiaries responded positively in terms of their satisfaction level. Also, due to the remote nature
of the courses, electricity breakdown (54%) and absence of laptop computers (79%) were cited as
the most common obstacles for trainees. Trainers also reported that internet connectivity was poor
during trainings, as well as requiring extra time due to lack of knowledge of trainees in regard to
digital literacy. Lastly, many trainees faced time and scheduling constraints due to being university
students.

Program Connectedness

ESP reported that, in accordance with the modern digital marketplace, “Ten plus students were
managing Facebook pages or Instagram pages for clients and some had created their own page
on an online platform.” In the survey, aimost 33% of the female beneficiaries had started freelance
work as social media managers after the fraining, showing the benefit of digital skills in empowering
women. The Training Needs Assessment conducted by ESP showed that both public and private
institutions offer similar courses, with the public sector institutes identified being NEVTIEC, NAVTIC,
TEVTA. Yet, most public sector institutes used recorded videos and little to no follow-up. In contrast,
ESP kept in contact with trainees through WhatsApp and Facebook groups. In the private sector,
there are institutes such as e-Commerce wala, E-Commerce by Galaxy Group, Extreme
Commerce, Enablers, Fahad Khokhar and Azad Chaiwala. These trainings are prohibitively
expensive for a large amount of the population. ESP had the experience and expertise to conduct
the program satisfactorily.

Program Impact

There were several impacts seen on the beneficiaries, even within this short period of time. Thus far,
on average, 50% of the beneficiaries gained employment (against the target of 75%) after their
training was concluded. It is pertinent to mention that 93% of the respondents reported an increase
in their quality of work, 91% claimed to have increased market knowledge and 92% reported an
increase in financial management which would ultimately lead towards improved employability.
75% of the beneficiaries reported an increase in network linkages (against the target of 90%).

Moreover, recent Monsoon floods, rising inflation, the evolving economic crisis and political
instability may be conftributing factor towards low achievement.

Additionally, with the adoption of online means of income, the beneficiaries' average monthly
personal income improved from PKR 1,670 to PKR 3,247, showing a 94% increase (against the target
of 50%). Almost all beneficiaries (close to 98%) reported that their professional ability/technical
expertise improved due to the frainings (against the target of 50%). Further, on average, 4% of the
beneficiaries claimed to have learned how to plan and organize before starting work.

The PSC band on average rose from 58 in 2022 to 60 in 2023 and the percentage of non-poor also
went from 95% (2022) to 98% (2023) (against the target of 50%).

Program Sustainability

During the training, access to the internet and ICT devices increased for 20% — 30% of frainees. 75%
of the trainees also reported that their professional linkages in the market increased. The Training
Providers are actively working to assist beneficiaries in finding relevant internships. Up to 80% have
freelancing accounts and established profiles. Additionally, 73% - 74% of female and male
beneficiaries have digital bank accounts. Support groups and frainer support have been provided
for at least three months, to help trainees establish businesses and/or transition into the market.
Lastly, Micro Challenge Funds were awarded to 20 participants through competitive presentations.
That said, only 18% of beneficiaries are working as freelancers. A significant proportion of them do
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not own personal laptops, which would be required to expand digital skills competency and their
usage for businesses in the long run.

Limitations

Given that the trainings only concluded mid-January of this year, there were many beneficiaries
who were still seeking out opportunities, which may take a month or more to find and secure. There
was also a problem with contacting beneficiaries, as the addresses and numbers were sometimes
incorrect (or too vague in the case of addresses). NRSP offered support to the enumerators in this
regard, but it added time to the process. Additionally, some beneficiaries had security concerns in
terms of taking a survey, which required NRSP support to create confidence and increase response
rate. The project deadline was also a constraint, due to there being a short period of time to
complete the project, though it was completed with support from the PPAF team.

Best Practices and Lessons Learnt

Many of the tfrainees had limited or no access to technology prior to the courses, due to belonging
to poorer sections of the population. It may be beneficial for instructors to teach basic knowledge
prior to or at the start of the fraining. However, the program itself was unique in the sense that it
opened an avenue by targeting educated youth from low income areas for digital skills while
majority training programs tend to focus on less or uneducated youth for vocational trainings. The
micro challenge fund was also integral in helping beneficiaries kickstart their entrepreneurial
journey. For future programs, the number of beneficiaries receiving the seeds grant can be
increased efficacy of future programes.

Recommendations

Firstly, efforts should be made to select the student having similar level of digital literacy and
education levels to help improve delivering quality classes and the results. Integrally, physical
training spaces/computer labs should be provided, as they would be more effective and efficient
means of learning. To this end, regional/district/UC offices of implementing partners can be utilized
to set up the training spaces/computer labs. It was also ascertained that higher budgets are
required for future projects to increase quality and operational ease. Scalability is important, as
digital skills trainings should be in-built in all skills training initiatives. Tied to the budget, the provision
of android devices (laptops/mobiles/tablets) should be done to increase program effectiveness. It
would also be valuable to link beneficiaries to seed grants and youth loans/interest-free loans. For
the confinual growth and financial sustainability of frainees, ‘refresher’ and advanced training
courses should be considered by the funding agencies. Project durations could also be increased,
to provide enough fime to properly train beneficiaries for the best results. And at the earliest stages,
concept notes and project designs should include “after delivery” or “follow-up” activities, including
tracer studies to maintain quality and ensure that the investment made has a long-term positive
impact.




1.0 Infroduction

Pakistan's majority youth population can either be characterized as a vast, untapped resource, or
a serious concern, particularly during periods of scarcity. It can become a resource if the correct
steps are taken to ensure that the youth have the tools to succeed in the current and future
marketplace. For this reason, the Revitalizing Youth Enterprise (RYE) Il program initiated by the
Pakistan Poverty Alleviation Fund (PPAF), through funding from the Citi Foundation, is an important
step toward preparing the youth for an uncertain future. This program is being carried out to
alleviate poverty, by providing equitable access to economic opportunities to the youth through
PPAF’s partner organization National Rural Support Programme (NRSP) and their Digital Skills Training
Partners Ecommerce Success Pakistan (ESP). Under RYE Il, participants are trained in digital and life
skills, to equip them for offline and online digital markets. The participants learned new skills through
online training, and the project was executed in Bahawalpur, Multan and Karachi.

To gauge the impact and lessons learned from this program, PPAF has contracted AASA Consulting
Pvt. Ltd. (AASA Consulting) to evaluate the program and its effects on the youth who participated
and completed the trainings. AASA Consulting entered the contract on January 6™, 2023 for the
Final Evaluation of RYE-Il (phase two of the Revitalizing Youth Enterprise program), with the contract
closing on February 24, 2023.

This report was compiled mainly through in-person surveys with project beneficiary, whose contact
details were provided by PPAF, along with surveys and interviews with the relevant stakeholders and
institutions. The study'’s findings will be primarily in regard to the proper implementation by involved
parties and the current status and improvements in the financial situation of the participants who
completed their respective training course.

The goal of the program is fo move 50% of participants to a higher band of the Poverty Scorecard
(PSC). A Detailed Results Based Framework (RBF) is designed to document and monitor key
outcomes and outputs of the program. Training involving digital skills and employment will also be
evaluated so that future interventions can be improved and made more effective. Desk-based
review of project documentation and primary research was also undertaken. The evaluation
exercise is administered as per the Organization for Economic Co-operation and Development’s
Development Assistance Committee (OECD-DAC) evaluation principles and PPAF requirements.
The report will allow for challenges and successes to be revealed and addressed in future programs,
in order to further tap into the vast resource that is Pakistan’s youth population.

Exhibit 1: Implementing Partners

The Citi Foundation is a private foundation funded by Citi, which was
established in 1994. It is committed to enabling economic progress
and having a positive impact on the populations of low-income
communities worldwide. The work it invests in pertains to financial
Citi Foundation inclusion, increasing job opportunities for youth populations and
=, finding creative approaches to growing communities in terms of
t ¥ economic progress. It uses leadership and innovation, through the
C I skilled experts of Citi, to drive its mission. It uses partnerships with
nongovernmental organizations (NGOs), academic institutions,
governments and the private sector, to achieve its goals. This allows it
to work with a diverse group of institutions, increasing the effectiveness

of its approach.




Exhibit 1: Implementing Partners

Pakistan Poverty Alleviation Fund works toward strategic

development, starting at the grassroots level, with the communities

facing the worst conditions as a priority, in order to improve the long-

A term prospects of the nation. It has a presence in 147 districts of

Pakistan and has partnerships with 130 organisations. Its focus is on

AA building value-based institutions, as well as providing the support that

is required to help them flourish and succeed. Its values are inclusion,

parficipation, accountability, fransparency and stewardship. It is also

committed to the relevant UN Sustainable Development Goals, with

the overarching goal of changing the lives of the poor in Pakistan, in
order to ensure equity and prosperity for all citizens of the nation.
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The National Rural Support Programme was established in 1991, and is
the country’s largest such programme in regard to outreach, staff and
development activities. The organisation is a not-for-profit and is
registered under Section 42 of Companies Act 2017 (repealed
Companies Ordinance 1984). It works toward reducing poverty by
N R S P carrying out development activities and helping people in poverty
achieve their potential. It operates in all four provinces (including
National Rural Support Programme Azad Jammu and Kashmir), with regional and field offices, in 72
districts. It has a network of 245,637 Community Organizations and is
engaged with 3.78 million poor households. It is committed to growth
over time, to continue its progress toward alleviating poverty and
development in rural areas across Pakistan.

Ecommerce Success Pakistan was started with the Founder’s vision to
increase knowledge, share values and allow parficipants to earn a
minimum of $1,000 on a monthly basis. It is committed to helping
people generate profits using Amazon, with low risk, allowing their
businesses to grow over time. It offers training courses on selling in

gucc%&g}’aenk'i’s‘t:aﬁ online marketplaces, such as Amazon, eBay, Etsy and Daraz. It also
offers mentorship programs. It operates in Karachi, Islamabad,
Rawalpindi and Peshawar.

1.1 Background and Rationale

RYE-Il was implemented from June 2021 to January 2023. It is financed by the Citi Foundation. The
program was designed to alleviate poverty in the target districts by providing equitable access to
opportunities for increased incomes and improved quality of life. This program aimed to target 200
unemployed youth (16-24 years of age) in districts Karachi Bahawalpur and Multan eligible for
employment by providing them locally focused technical/vocational trainings and expertise.
Selected participants are trained in digital and life skills, fo equip them for online and offline digital
markets. The participants learnt new skills and are earning income. Each training was conducted
completely online. The program locations have access to an established market and logistic
infrastructure.

PPAF has engaged the services of AASA Consulting to conduct evaluation of RYE-ll to assess the
program'’s effectiveness in terms of processes, implementation approach and activities carried out.
The study would be helpful for the organization to measure progress against the program goal and
other log-frame indicators.




2.0 Approach & Methodology

2.1 Study Objective

The study assessed and evaluated the program outcomes and performance and identified gaps,
best practices and lessons learned related to program outcomes, implementation approach and
intervention activities. This was undertaken through a systematic analysis of outcomes and
performance of RYE Il program as per the OECD-DAC and PPAF criteria outlined below:

Exhibit 2: Area for Final Evaluation as per OECD-DAC and PPAF Criteria

Area for Final Evaluation As Per OECD-DAC
Criteria and PPAF Requirements

IS THE INTERVENTION DOING THE RIGHT THINGS?

Assess whether the implementation processes and interventions were in line with the needs of
the target youths (16-24 years of age) with the proposed results and guidelines as well as relevant
to PPAF’s overall mandate.

HOW WELL ARE RESOURCES BEING USED?
Assess and document whether the implementation strategy and approach were the most
efficient. Have the interventions been carried out timely? How efficiently the allocated resources
were utilized to achieve the stated objectives? Was there any alternative cost-efficient approach
to achieve the desired objectives?

IS THE INTERVENTION ACHEIVING ITS OBJECTIVES?
Assess how effectively the allocated resources have been utilized to transform inputs into
outcomes. Assess and report how effective each intervention was in the attainment of the

program outcomes. Are the interventions undertaken cost effective? Have the available means
been optimally utilized?

HOW WELL DOES THE INTERVENTION FIT?
Assess whether the interventions and processes carried out were coherently linked to each other.
Whether interventions implemented are linked and complementing to the interventions carried
out by other agencies.

WHAT DIFFERENCE DOES THE INTERVENTION MAKE?

Assess and document the program outcomes achieved so far and the intervention potentially
leading towards the fulfillment of the program outcomes

WILL THE BENEFITS LAST?
Assess the social and economic sustainability of the interventions and benefits achieved so far.
Assess the employment/self-employment status of the target youths as well as their improved
digital skills.

Document key processes and identify gaps and good practices in the process undertaken for the
implementation of program.

Assess access related risks and challenges such as the flood situation and administrative
bottlenecks and suggest recommendations to adopt effective coping strategies to deal with such
challenges

Gather the learning from other organisations' successful initiatives in this sector.

Secondary /unintended positive impacts that the project has achieved so far.

Unintended negative medium- or long-term outcomes of the project.

Most significant aspects of the project environment that affected the achievement of project
objectives.




2.2 Methodology

The methodology adopted for the research study employed quantitative and qualitative research
techniques to explore the study’'s core areas of enquiry. These included the program’s relevance,
effectiveness, efficiency, sustainability, impact, connectedness, process review and risk and
challenges, and some other important areas such as long-term impacts or indirect benefits etc. To
accomplish the objectives of the study, in-person interviews with beneficiaries and in-depth
interviews with key stakeholders including PPAF, NRSP, ESP and Master Trainers.

Survey Sample - Beneficiaries

PPAF has trained 200 beneficiaries from selected districts in Sindh (Karachi) and Punjab (Bahawalpur
and Multan). A sample size of 100 for RYE-Il beneficiaries using statistical formulae with N (200), e
(7%) at 95% confidence/precision level and P (50% or 0.5) was used to decide the sample size.

Where;
n = Optimal Sample
2 . N = Beneficiaries of the Program
z°NP(1—P) P = Estimated Probability (50% Theoretical Maximum)
e2(N—-1)+2z?2P(1-P) e = Maximum error deemed acceptable
L = Prescribed Reliability (Normal Variable Z=1.96 for 95%
confidence level)

n=

The total sample size for interviewing for the Program’s Phase Il was divided among two sample
districts (Karachi and Bahawalpur) through proportional allocation. Sample allocation by district,
gender and fraining type for RYE Phase Il beneficiaries is illustrated in Exhibits 3.

Exhibit 3: Sample Distribution (in Numbers)

KARACHI
Course Name Total Beneficiaries Realized Sample
Female Male Total Female Male Grand Total
1. Digital Marketing and Life Skills 15 13 28 9 8 17
2. E-Commerce and Life Skills 15 17 32 8 9 17
3. Graphic Designing and Life Skills 26 9 35 9 8 17
4. Social Media Management and Life Skills 13 10 23 8 9 17
Total 69 49 118 34 34 68
BAHAWALPUR
Total Beneficiaries Realized Sample
Course Name
Female Male Total Female Male Grand Total
1. Digital Marketing and Life Skills 10 4 14 5 4 9
2. E-Commerce and Life Skills 9 8 17 4 4 8
3. Graphic Designing and Life Skills 15 4 19 4 4 8
4. Social Media Management and Life Skills 14 3 17 4 4 8
Total 48 19 67 17 16 33
Grand Total 117 68 185 51 50 101

Sample - Key Informant Interviews with Partner Organizations, Training Providers, and Other
Stakeholders

1. In-depth interview with Partner Organization (NRSP) responsible for the implementation of the
skills program. The design structure of the program, relevance, efficiency and effectiveness of
the project activities, identifying issues and challenges faced, lessons learned, success stories,
and sustainability were the focus of this inferview.
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2. Interviews/Consultative Meetings with Training Provider (ESP)/Master Trainers were conducted
to assess the extent of their role and to get a more comprehensive feedback since Master
Trainers were in direct contact with the beneficiaries.

3. Interview/Consultative Meeting with PPAF was to understand their role, experience of working
with partner organizations, challenges and areas requiring strengthening.

Development of Survey Instruments

The project’s team lead, with facilitation from research associates, designed the questionnaire,
which is mostly pre-coded for interviewing beneficiaries for RYE Il. A matrix mapping the survey tools
was developed to highlight relevant questions gathering information about Programmatic M&E
indicators. The designed tool for beneficiaries is attached as Annexure 1.

In addition, designing of tools required for interviewing other project stakeholders were also
completed and finalized after PPAF feedback. Assessment tools for surveying training institutes and
master trainers engaged in delivering skills fraining in the Program's Phase Il are attached as
Annexures 2 and 3, the tool for interviewing partner organizations NRSP is attached as Annexure 4,
and other similar TVET/TVST organizations is attached as Annexure 5. The tool for interviewing PPAF
is attached as Annexure é of the document.

Enumeration Strategy and Field Team Plan

We conducted face-to-face surveys with the Program’s Phase Il beneficiaries. District-based
resources in Bahawalpur and Karachi were on-boarded for conducting face-to-face interviews with
beneficiaries from the Program.

Data Management and Analysis

The quantitative survey was undertaken through face-to-face interviews conducted at
beneficiaries’ locations through a pre-designed tool. The data received is analyzed using IBM SPSS,
a reputed statistics software. Descriptive statistics, frequencies, and proportions were computed
based on households’ socio-economic demographic characteristics.

For the Klls, the data was entered into Excel sheetfs by key thematic areas of relevance,
effectiveness, efficiency, sustainability, impact, connectedness, process review and risk and
challenges by data entry operators under the supervision of the Team Lead. The Klls were
conducted with focal persons who were engaged in planning and execution of the study.




3.0 Limitations, Challenges and Coping Strategy

1. Itis too early to carry out the impact assessment of the program: The trainings for digital
skills concluded on January 17, 2023. During data collection there were beneficiaries who had
already started to positively enhance their income levels, but there was still a group which was
engaged in the internship phase, orin the market, waiting for an opportunity. The data collected
on gauging the impact was collected during the survey and is shared in detail under the findings
section.

2. Incorrect/incomplete contact details: This was a problem which the enumeration team
faced when scheduling face-to-face interviews. In most cases the addresses were just given as
locality names and the street address was incomplete. Similarly, in some cases, contact numbers
were incorrect. Both these problems did require additional effort and time in achieving the
targeted sample. The NRSP coordinator at the field level supported the team and connected
the enumerators through WhatsApp groups.

3. Uncertainty and security concerns of beneficiaries had a negative impact on the
response rate: Initially, beneficiaries were connected on mobile numbers where they showed
reluctance in sharing information and being part of the survey. At the same time, there were
some incomplete addresses. This problem was discussed with the NRSP focal person. The focal
person shared the AASA Consulting team’s contact details and objective of the survey to ease
the beneficiaries’ uncertainty. The message sent through the NRSP forum helped improve the
response rate and pace of data collection.

4. Timeframe of the evaluation is very short: The proposed period for conducting the evaluation
assignment is relatively short and there were strict deadlines. We have managed to complete
the evaluation on time in support from PPAF team.




4.0 Key Survey Findings

This Chapter entails the quantitative and qualitative findings of the survey conducted including
insights from the Klls. In line with DAC’s requirement, the key findings are thematically divided into
six dimensions:

= Relevance = Connectedness
» Efficiency * Impact
» Effectiveness = Sustainability

4.1 Personal Profile of Sample Beneficiaries

4." _‘l Disirici‘_wise Disfribuﬁon Exhibit 4: Realized Sample Beneficiaries
Distribution by Gender and District

The objective of the program was to alleviate poverty 100
by targeting unemployed youth and providing them 50 51
with digital fraining and life skills, and ensuring their 50 34 34

C . 16 17
eligibility for employment. The realized sample of 101 l . =
beneficiaries (67 in Karachi and 33 in Bahawalpur) was 0
selected with special attention to maintaining o Overall  Karachl Bahawalpur
gender balance. B Male =Female
4.1.2 Gender-wise Distribution
Prior to selecting the trainees, a set of selection criteria were Exhibit 5: Realized Sample
laid out by PPAF in order to identify the target audience that is Beneficiaries (in Percentage)

most in need of the training. One of PPAF's core values is social
inclusivity, hence in order to ensure the program uphold this
value, a salient feature of the selection criteria was to maintain
a gender balance in the trainees. Out of a total sample of 101
beneficiaries, 50 were male, while 51 were female (see Exhibit

. 50%
3 for further details).

Additionally, since the target beneficiaries were those who had
completed atleast 10 years of education, the age requirement
of the beneficiaries ranged from 16 to 24 and in line with the
requirement, the survey found the average age of the
beneficiaries to be 21 years old.

= Male Female

4.1.3 Education-wise Distribution

The survey found that the education level of the beneficiaries ranged from Class 11 to Masters with
6% of the beneficiaries holding a diploma in various fields.

Exhibit 6: Current Education Level of Beneficiaries (in Percentage)

Diploma g

- 3

Masters and above - 4

Under-Graduation + 29

Class 12 53

| ]
Class 11 1l)| .
0 10 20 30 40 50 60
m Overall Male ® Female
12



4.2 Program Relevance

In order to bring about a significant change and to deliver an effective training course, it is
important to assess whether the implementation processes and interventions being introduced are
relevant to the needs of the target audience. The objective of the program was essentially to target
low-income households and provide digital training in high-demand and relevant fields to the
unemployed youth of selected districts, in order to ensure their employability. The aimis to increase
their income and lift their households out of poverty. The program provided the beneficiaries with
digital skills training, including Digital Marketing, E-commerce, Graphic Designing and Social Media
Management.

4.2.1 Identifying Relevant Trainees

Prior to selecting the trainees, a set of selection criteria were laid out by PPAF in order to identify the
target audience that is most in need of the training. One of PPAF's core values is social inclusivity,
hence in order to ensure the program uphold this value, a salient feature of the selection criteria
was to maintain a gender balance in the trainees. Out of a total sample of 101 beneficiaries, 50
were male , while 51 were female.

Overall the selection criteria were similar for all courses, with little variation due to the nature of the
training, consisting of the following:

= Access, or ownership of digital devices such as smartphones, computers or laptops

» Education; at least metric (10 years of education)

» Experience; Working freelance or having some exposure to digital skills was given priority
» Preference was given to those who are interested and have previous experience

=  Willing to complete the training

Given that these tfrainings require a degree of technical knowledge and digital literacy, the
selection criteria for the Program required the education of the targeted beneficiaries to range
from Matric to Masters. For this reason, during an interview with NRSP, we were informed that the
poverty score range was increased to 0-40 as the training required the trainees to have access to
android phones or laptops, which increased their poverty score.

Since the delivery of these trainings was online and the focus was to improve digital literacy, along
with equipping the trainees with relevant skills, it was important that these trainees had access to or
owned a mobile phone or a laptop. This was also listed as one of the requirements in the selection
process of the trainees. However, during our survey we found that only about 58% of the
beneficiaries had access to a smartphone prior to the training, 13% to a personal laptop and
another 13% had a computer available at home. The finding here with regard to the low
accessibility of digital devices also correlates with the high personal expenditure by the trainees,
highlighted in later sections.

Evidently, the access to digital devices was found to be significantly less in female trainees as
compared to their male counterparts. As shown in Exhibit 7, about 48% of the female trainees had
smartphones and only 8% owned personal laptops. In comparison, 69% of the males had
smartphones, while 18% had personal laptops prior to the training.




Exhibit 7: Ownership and Access to Technology Before Training (in Percentage)
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Interest in the offered trainings and prior experience  Exhibit 8: Received Training Prior to PPAF/NRSP

was also part of the selection criteria for the trainees. Training (in Percentage)
In order to equip them with the skills being offered, 32 31
their interest and some sort of prior knowledge was
expected to act as a stepping stone for them to 31
make the most out of the training. When asked 30 30
about whether they had taken any fraining prior to
the one being offered, the response, as shown in 29 29
Exhibit 8, conveyed that on average of 30% of the 28
trainees had attended ftraining prior to the NRSP
training. 27
Overall Male Female

However, it is important to note that the frainings
provided were not necessarily in the same field as the current ones. The trainees identified their
previous trainings as ADAC (13%), ICT (38%), Graphic Designing (13%), Tailoring (25%) and Web-
Designing (13%) (Annexure 7 See table 1.4). From this, we can assess that about 64% (ICT, Graphic
Designing and Web-Designing) were familiar with digital devices prior to starting training.

4.2.2 Relevance of Program Interventions

Prior to the launch of the fraining program, a training needs assessment was conducted in order to
gauge the relevance and importance of the training in terms of designing an appropriate
curriculum and assessing the opportunities available after the fraining. Ecommerce Success
Pakistan (ESP) was engaged to conduct the TNA and carry out the trainings.

As detailed in the Training Needs Report, the four tfraining courses identified were selected on the
basis of the need of the market and the trait specific expert’s
opinion of the digital industry. Additionally, a desk-based | “The students have gone through a
review of the market competitors brought forth the major learning curve and it was
importance of the program with regards to high fees being great tors:e thetﬁompe;fzncei oLl
charged in several private and public institutions for similar acﬁ?er\‘/ledelg;‘i‘endez:;: &ri'ns;ng
courses, making them inaccessible to the target population. program.”

The TNA also highlighted that through Klls with sector Key Informant Interview
experienced personnel, it became apparent that there are
diverse opportunities in digital industry and the course
content being provided consists of the most updated areas of knowledge which will provide a
pathway for the trainees to start earning through these fields.

The respondents of the Klls, as detailed in the TNA, also discussed the importance of this training
opportunity for their future. Their main expectation from the training was that this will become a
source of earning for them. Moreover, skills enhancement, additional career support and starting
their own business on online platforms were identified as additional expectations.
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During an interview with the ESP, it was highlighted that the "“final presentation made by some of
the students in Micro Challenge Fund Award showed positive change and the students who at the
start of the sessions were not aware of the digital skills program or were low on digital literacy have
progressed considerably”. This is validated by the survey finding where 63% of the beneficiaries
claimed that their expertise has increased post training. (Annexure 7 See table 4.2)

42.3 Areas of Improvement

On a larger scale, there were few areas of improvement that became apparent in the survey.
However, it should also be noted that 87% of the overall beneficiaries reported that they require
more advanced fraining to work as per market requirements. Although this was a knowledge-based
training conducted to get the beneficiaries to start earning, the digital market and its various tools
are increasing at an exponential rate and hence more advanced skills are integral in order to stay
relevant in the field. (Annexure 7, see table 1.4 and 3.3)

4.3 Program Effectiveness and Efficiency

Program effectiveness and efficiency are related to Exhibit 9: Trainees who were Satisfied with
the level by which a program's activities produce Training (in Percentage)

the desired effects/outcomes, by adopting an 86 86

efficient implementation strategy and utilizing the

allocated resources efficiently and effectively. The 85 84

program's impact in terms of program effectiveness 84

and efficiency can be assessed from the findings

from the beneficiaries' survey responses, as 83 a3
illustrated in the exhibits 9. Insights were gathered 82 I
from consultative meetings with  program

stakeholders, including NRSP, PPAF, the fraining 81

service provider and the trainers engaged. Overall Male Female

Out of the beneficiaries interviewed, 84% responded positively in terms of their satisfaction level.
Satisfaction level of males (86%) was reported to be higher than that of females (83%). 93% of the
beneficiaries reported their satisfaction level with the trainer. (Annexure 7 See Table 3.3)

4.3.1 Training Delivery

During the program, four training courses on digital skills were delivered, namely on Digital
Marketing, E-=Commerce, Graphic Designing and Social Media Management. According to Exhibit
10, on average, a class/batch size was 28, as reported by beneficiaries during the survey. Almost
half of them were female participants. The training duration was three months. An average of two
hours of classes were conducted two days a week.

However, through meetings with course trainers, it was found that, of two sessions conducted in a
week, the first session was referred to as a leading session, during which trainers would deliver new
training contents per the course outline. In contrast, the second session was regarded as the support
session forrevision, recap and further practice of the lesson taught in the main session. The remaining
days were utilized for assignment preparation, submission, coordination via WhatsApp groups and
follow up support the participants for preparation of their assignment.




Exhibit 10: Various Features of Training Programs Offered [Average Values]

Overall Gendey
Male Female

Sample Beneficiaries 101 49 52
Trame.es./p.arhmpunis in this fraining (as reported by sample Number 8 30 07
beneficiaries)

Femal.e.pqrhmpunis in this fraining (as reported by sample Number 14 12 16
beneficiaries)

Duration of the training reported Months 3 3 3
Duration of the practical component Months 3 3 3
Number of days of training reported during a week Days 2 2 2
Number of hours of training reportedly carried out in a day Hours 2 2 2

The support sessions were also essential for frainees who could not properly attend the main session
due to internet connectivity and electricity issues, and required additional help and review. Further,
the support sessions also allowed trainees to practice the skills taught at the end of the training
session and receive feedback from the frainer.

Some participants did not have a computer at home or a personal laptop, and they could not
actively engage in practical exercises during the classes. The two-day break between main and
support sessions allowed trainees to temporarily obtain laptops from their peers or use the
government facility to complete their assignments and activities and discuss with the frainers during
the support sessions, which increased the overall effectiveness of the lessons taught.

Furthermore, during the meetings with course trainers, it was also noted that the hired course
instructors were of sound educational background, holding over five years of experience in digital
skills training, online businesses and freelancing with international and local clients. Their sound
background in digital skills and business proved critical for ensuring the competency building of
beneficiaries in the online/digital market. Even after the training schedule concluded, trainers were
in contact with trainees through the training service provider, which established WhatsApp groups
and Facebook pages to provide technical assistance to beneficiaries after training.

43.2 Improvementin Technical Knowledge and Financial Skills

During the beneficiaries’ survey, sample beneficiaries were questioned about the improvements in
their knowledge in regard to the relevant technical areas covered during the training, after
completing the ftraining session. Exhibit 11 furnishes these perceptions in terms of average
percentages of sample beneficiaries reporting improvement in technical knowledge relevant to
the training content delivered. The specific question was, “After this training by NRSP/PPAF, by what
percentage has increased?”

Over 50% of sample beneficiaries reported improvement in their knowledge of freelancing, social
media/digital marketing and digital communication after the training. Most beneficiaries reported
an increased understanding of social media platforms (65%) and marketing through Google
(60%). However, low percentages of beneficiaries reported improvement in the knowledge of e-
mail marketing (37%), the data analytics function in regard to marketing of various social media
platforms, freelancing, and e-commerce platforms (38%) and website development (35%). No
visible and significant inter-gender differences were observed.




Exhibit 11: Program Beneficiaries Reported Improvement in Their Technical Knowledge (In Percentage)
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increased? “ 34 “
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Knowledge of freelancing increased?
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Overall has your expertise increased after Training?

Marketing through the Google Search Engine “

Knowledge of social media platforms increased?
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Most beneficiaries (92%) said that the training had helped them learn financial management, as
illustrated is Exhibit 12, 78% of beneficiaries also reportedly learned how to make a budget. Overall
921% of beneficiaries mentioned that they are now aware of how to set pricing for the services that
they are/will offer and negotiate with prospective clients.

Exhibit 12: Program Beneficiaries Reported Improvement in Financial Skills (In Percentage)
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43.3 Improved Access to Information and Communication Technology
Devices and Their Usage for Business

Exhibit 13 reports the incidence of beneficiaries before and after the fraining, as reported during
the beneficiaries’ survey, with access to internet and ownership of ICT devices, including
android/smartphones and computers (either a personal laptop or desktop computer at home),
which are essential for generating income online using the digital skills learned during the training.
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The percentage of beneficiaries with access to the internet and ownership of an
android/smartphone increased by 28% and 22% respectively by the end of training. The Exhibit
shows that only 34% of beneficiaries had access to an internet connection before the training,
whereas, over 60% of beneficiaries reportedly have access to one after the training. Close to 80%
of beneficiaries currently own an android/smartphone, whereas before the training, only 58% had
smartphones. Close to 42% of beneficiaries also own a computer laptop or desktop, while before
training, close to 25% of beneficiaries either had a desktop or laptop; an increase of 16% is evident.
It is worth noting that the ownership of various ICT tools (particularly smartphones) and access to
internet significantly increased among female beneficiaries, as illustrated in the exhibit below.

Exhibit 13: Program Beneficiaries with Ownership and Access to Technology (Before and After the Training)
(In Percentage)
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Information regarding the usage of ICT in business and generating income activities is tabulated in
Exhibit 14. Significant inter-gender differences are evident in using ICT tools in the business.

Currently, after the training, nearly 50% of beneficiaries are reportedly using Android/smartphones
for business and income generation, as per the beneficiaries’ survey responses. The exhibit below
shows that, besides the smartphone, the incidence of using other tools for business - only 22% of
beneficiaries use laptops, and 17% use desktop computers for business purposes. However, it is
essential to note that the prevalence of female beneficiaries using ICT (smartphones and desktop
computers/laptops) for business and online income generation was lower than for male
beneficiaries. As evident in the exhibit below, android phones were used by 59% of male
beneficiaries for generating income online, whereas only 40% of female beneficiaries used android
phones for income-generating purposes. Similar gendered patterns were observed in the usage of
other ICT tools.

Exhibit 14: Program Beneficiaries Using ICT for Business and Income Generation (In Percentage)
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4.3.4 Improved Digital Financial Inclusion

During the consultative meetings with NRSP and PPAF, it was reported that beneficiaries who did
not have digital bank accounts were provided guidance on how to open them, in order to help
with online income generation and digital fransactions and payments. The beneficiaries' survey
revealed that the percentage of beneficiaries with digital bank accounts increased by 37% by the
end of training; a significant increase is observed in the incidence of digital bank account holders
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among female beneficiaries. Exhibit 15 shows that only 36% of beneficiaries (male: 45% and female:
27%) had digital accounts before the training. In contrast, the current prevalence of beneficiary
account holders has risen to 73% (male: 74% and female: 73%) who reported having digital
accounts. The gender gap in digital financial inclusion of the beneficiaries enrolled in the program
has minimized to almost 1% from 18%, which should be marked as a significant programmatic
achievement.

Exhibit 15: Program Beneficiaries with Digital Accounts (Before and After the Training) (In Percentage)
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Furthermore, the course trainers during the consultative meetings reported that up to 80% of
students have online freelancing accounts established at fiverr.com. In addition, 15% to 20% of
parficipants have also started earning through various e-commerce platforms.

4.3.5 Access to Internships

The concept of internships was infroduced as an added advantage where a skilled resource is
connected to the digital platform market. This provides the beneficiaries with a pathway to the
industry and ensures that they learn on-job skills to complement the training they have received.
During an interview with ESP, we were informed that the “concept of internship was very effective.
In some cases, students were hired by the employer as well.”

It is important to note that the training schedule has just concluded, and fraining institutes, in
collaboration with NRSP, are working towards ensuring that the participants obtain paid internships,
as discussed during the consultative meeting with the training provider. PPAF and the Citi
Foundation are actively involved in assisting beneficiaries to find suitable internships in order to gain
relevant experience.

4.3.6 Program Monitoring and Reporting

The consultative meetings with PPAF, NRSP and the fraining service provider informed that processes
were in place to ensure strong program monitoring and reporting. Close coordination was
maintained between the project teams of PPAF and NRSP, and NRSP and the fraining service
provider to discuss and mitigate challenge faced. Dedicated district-based resources were
engaged by NRSP and the training service provider for ensuring smooth program execution. It was
highlighted during the meeting with the course trainer that a NRSP representative would be present
in all tfraining sessions to maintain student attendance and assignment record. PPAF would also
have regular updates, daily meetings and progress reports submitted by NRSP for quality assurance
purposes. There were no issues reported regarding funds disbursement.

43.7 Areas for Improvement

Exhibit 16 collates difficulties faced by sample beneficiaries, which if addressed may improve
training delivery and program effectiveness. It is evident from the exhibit that percentages of
training related grievances were very low. For instance, only 3% of beneficiaries complained about
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sound quality, 6% showed concerns about the content, and close to 2% had issues regarding the
ease of language used by the trainer. In contrast, electricity breakdown (54%) and absence of
laptop computer (79%) were quoted by the maijority.

Exhibit 16: Difficulties Reported by Program Beneficiaries During the Training (In Percentage)
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In addition to the electricity breakdown and lack of access to a laptop/computer, the reliability of
the internet service connection used by beneficiaries/training participants was a significant
concern reported by the training service provider and course frainers. Although data packages
were provided by NRSP, connectivity remained a constant challenge throughout the training.
Furthermore, lack of laptop/computer availability hindered the timely completion of assignments
given during the session, which was essential for the practice and effectivity of the lessons taught
during the class and developing trainees’ expertise. At the beginning of the session, many
participants also dropped out due to a lack of ICT devices and the internet. As reported during the
meetings, PPAF had to alter their selection criteria based on poverty scores. They became flexible
in regard to inducting students with poverty scores up to 40, to ensure the availability of ICT devices.
However, access to ICT remained a challenge for participants. Additional students were inducted
to meet the target. However, the students enrolled also did not have Gmail addresses and an
understanding of Zoom meeting platforms. Efforts had to be made by NRSP and the fraining service
provider to create the email addresses of participants and create a functional understanding of
Zoom classrooms for conducting sessions.

During the meetings with course trainers, it was also highlighted that the digital competency level
of participants was also expectedly lower, due to which course frainers had fto revise their content
after the first class of the training schedule, to make the training course basic and at the introductory
level. The socio-economic segment of the population towards which these trainings were targeted
were not well-versed in digital skills platforms and their income generating potential. Since the
course trainers had prepared the training module themselves, revising the training material and
delivery was easier, ensuring minimum deviation between the training plan and execution.
However, the level of effort put in by frainers for confidence building and understanding of the
trainees about digital skills significantly increased, resulting in some ftrainers demanding
compensatory financial remunerations. Given the budget, it took additional work for the training
institute to manage trainer expectations due to an increase in their expected level of effort.

Furthermore, course frainers also believed that the class duration was insufficient, due to the low
digital literacy levels of the participants. Per the frainers, a class should have been of at least two
and a half hours for teaching the lesson and ensuring adequate practice time. The tfraining service
provider and trainers also felt that in-person trainings would have been better due to the constant
challenge of internet and electricity issues. The in-person sessions would also have improved
student-trainer engagement, a major challenge faced by trainers during online classes. Budgetary
provisions were adequate, given the mode of digital classrooms adopted for conducting this
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program. However, according to the trainers, a higher budget should have been allocated, to
ensure a mix of remote and in-person classroom engagements.

In addition, since most of the trainees enrolled were college students, the assignment completion
suffered as the tfraining schedule coincided with their exams and class timings. However, strong
records of student attendance and assignment completion were maintained by NRSP and the
Training Service Provider, to ensure achievement of training outcomes and accountability for
parficipants.

44 Program Impact

In order to assess the impact, we must categorically view the overall objective and how it aligns
with the various outcomes achieved. However, it is important to note that this survey was
undertaken only a month after the program was concluded, hence the outcomes portrayed only
indicate what has been achieved in a relatively short amount of time. This section also details the
interventions undertaken that could potentially lead to the fulfilment of program outcomes.

44.1 Household Poverty Status

The overarching theme of the program is to ensure that the targeted households are being lifted
from poverty, and empowering individuals to increase their personal income and subsequently
conftribute to their households. According to the survey findings, 3% of the overall household have
been lifted out of poverty. The Household Poverty score prior to the training was 58% on average,
while post training the Household Poverty score was noted to be almost 60%. The percentage of
non-poor also went from 95% (2022) to 98% (2023) (against the target of 50%).

It is important to remember that liffing households out of poverty is a gradual process, and is
dependent on several factors, such as the number of people in the household. Hence, the process
is neither linear nor similar for every household. Therefore, as mentioned earlier, while we assess these
numbers, it is important to keep in mind that this survey is conducted only a month after the training
has concluded, and the beneficiaries are in the process of exploring opportunities and gaining
employment.

Exhibit 17: Household Poverty Status (in Percentage)

Overall Gender
Male Female

2023 2022 2023 2022 2023 2022
Sample Beneficiaries 101 101 49 49 52 52
Household Poverty Score [Average] 59.6 57.8 63.7 62.4 55.8 53.5
Percentage of Exiremely Poor [0-11] 1.0 1.0 0.0 0.0 1.9 1.9
Percentage of Chronically Poor [12-18] 1.0 2.0 0.0 0.0 1.9 3.8
Percentage of Transitory Poor [19-23] - 2.0 - 2.0 - 1.9
Percentage of Non-Poor [24-100] 98.0 95.0 100.0 98.0 96.2 92.3
Source: RYE Il Beneficiary Survey Questionnaire

However, in terms of gaining employment, improving relevant skills and increasing personalincome,
the survey shows that the beneficiaries have fared far better.

The impact of the program can be assessed on different levels. Primarily, the objective of the
program is to empower the beneficiaries in terms of digital and life skills, in order for them to obtain
employment. In the short span of a month after the training was concluded, on average 50% of the
beneficiaries gained employment (against the target of 75%). Moreover, recent Monsoon floods,
rising inflation, the evolving economic crisis and political instability may be contributing factor
towards low achievement.
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44.2 Increase in Personal Income

“There were students who had already | "€ most significant indicator of the impact of fraining can
started earning during their training. | € assessed by whether it fulfils the key objectives of the
Ten plus students were managing | pProgram. The survey found that, on average, 50% of the
Facebook pages or Instagram pages | beneficiaries have gained employment after the training
for clients, some had created theirown | as displayed in the Exhibit below. the percentage for male
page on an online platform.” - ESP | peneficiaries who gained employment was 51% while 48%
Interview of the female beneficiaries are currently employed. (Exhibit
18). Consequently, there was an increase in the personal
income of the beneficiaries after the fraining.

Exhibit 18: Percentage of Trainees Who

With the adoption of online means of income, the Gained Employment Post-Training (in
beneficiaries' average monthly personal income has Percentage)
improved from PKR 1,670 to PKR 3,247, showing an 52

increase of 94% in monthly income (against the target 5 51

of 50%), as reported by beneficiaries during the survey.

A one-sample t-test was applied to examine the 50 50

stafistical significance of the mean difference (before 49

and after) in personal (training beneficiary) income and 48 48
savings. According to the value of the t-test, the

change in the mean difference in the beneficiaries' 47 .
income is stafistically significant. It is, however, difficult 44

to relate these improvements to the fraining program. Overall Male Female

However, these findings should be freated and
reported cautiously, as a detailed module for inquiring about beneficiaries' income-generating
activities was not used during this survey exercise.

It is important to keep in mind that this survey is conducted only a month after the completion of
the training and hence, only displays the number of beneficiaries who have been employed or are
working fill date. We were also informed during a Kll that the trainees are still in contact with their
trainers via a WhatsApp group created to keep everyone connected, and to assist the trainees in
any way possible. Within the program domain, the beneficiaries were also taught life skills such as
how to become more efficient in their work, learning how to manage finances and establishing a
network to help them stay connected to the industry.

4.4.3 Increase in Technical Skills

A key factor in gaining employability and excelling in their respective fields is being efficient in the
work and producing work that helps you gain an edge over the competition in the market.

Another module of the beneficiaries’ survey questionnaire administered to the sample beneficiaries
was to assess the changes or improvements in beneficiaries’ technical expertise, professional
linkages in the market, and skills for improving prospects for employability and growth of a business.
The specific question was “Which of the following aspects you have trained through NRSP do you
think have changed as a result of your training?” Exhibits 19 furnish percentages of respondents
who positively responded with the ‘YES' answer.

Almost all beneficiaries (close to 98%) reported that their professional ability/technical expertise
has improved due to the trainings (against the target of 50%). A significant majority of beneficiaries
(93%) also said that the frainings helped them enhance the quality of their work, while 0% claimed
that they started completing work much faster than before. No visible and significant inter-gender
differences were observed.

This also entails that the beneficiary has the platform and the relevant skills to navigate their way in
the market and continue adapting to changing frends. Planning and organizational skills also play
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key roles in the efficiency of the work produced. As part of the program, the beneficiaries were
taught how to plan and organize the work in a manner that will guarantee optimum output. On
average, 90% of the beneficiaries claimed to have learned how to plan and organize before
starting work.

Exhibit 19: Percentage of Trainees who Confirmed Changes/Improvement in Efficiency (Technical Skills)
of their work[Sorted percentages according to the value in Overall Column] (in Percentage)

120

100 98 98 98 93 96 90 90 94

80
60 50 51
40
20

0

Professional The quality of their work Have started working in  Started completing Gained employment
ability/expertise has has improved a more organized more work in a shorter
improved manner amount of time

m Overall Male ®Female

444 Establishing a Network

Establishing and keeping up with a network is important in order to survive in an exponentially
growing industry, such as that of digital services. Knowing the right people to connect with and
reach out toin case of assistance and opportunities goes along way in creating a name for yourself.
Hence proving knowledge and teaching means of establishing a network was another important
component that made the training overall impactful.

The survey findings indicated that overall 91% of the beneficiaries gained more market knowledge,
while 75% of the beneficiaries reported an increase in network linkages (against the target of 90%).
Itis important to note that there was a significant difference in the increase in their network for males
and females. While male beneficiaries had an 84% increase in market network, the female
beneficiaries reported it to be 67%.

During an interview with ESP, it was discovered that one of the students was already running a
home-based business for herbal beauty products, but had never marketed her products on a digital
platform. She was able to capitalize on her training and create a Facebook and an Instagram page
for her business, in order to market and sell her products online. Generally, students left the training
program knowing more about digital marketing, with improved knowledge of e-commerce and an
ability to capitalize on the digital market platforms and strengthen their livelihood opportunities in a
short period of time.

Exhibit 20: Percentage of Trainees who Confirmed Changes/Improvement in Establishing Linkages [Sorted
percentages according to the value in Overall Column] (in Percentage)

100 1 90 92 -
80 75 67
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40
20
0

Gained more knowledge regarding the market Network/linkages in the market has increased

mOverall = Male ®Female
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44.5 Areas for Improvement

As mentioned at the start of the section, it is a little early to ascertain the full impact of the fraining
and its areas for improvement. However, one of the findings during an interview indicated that the
digitalliteracy level of the beneficiaries was much lower than what the training criteria entailed. This
led to a relatively slow start to the training, where the trainers needed to bring the trainees to a
basic level of digital literacy before continuing. The trainers at ESP were also accustomed to
teaching students with relatively better understanding of relevant devices and programs, and
hence found it difficult initially to recalibrate their teaching methods to the requirements of the
trainees.

4.5 Program Connectedness

With the rapid digitization of not only the global, but also the local market, and the constant
advancements in the digital industry, proficiency in digital skills in indispensable. Acquiring and
mastering these skills has a direct correlation with employment.! In addition to direct employment,
these skills also equip the beneficiary with the requirements of the current market and opens the
way for freelance work, starting a business and acquiring advanced skills in the relevant fields. As
noted during an interview with ESP, “Ten plus students were managing Facebook pages or
Instagram pages for clients and some had created their own page on an online platform,”
indicating that this is a high demand field for not only beneficiaries looking to work as salaried
employees, but also for all other forms of generating income. An important aspect of digital skills is
its ability to empower women. In Pakistan, accessibility for women and their mobility is often limited,
particularly in low-income areas. Acquiring digital skills gives them the opportunity to earn from
home. This was witnhessed in the survey where almost 33% of the female beneficiaries had started
freelance work as social media managers after the training.

With the rise of small businesses and e-commerce in Pakistan, and the consequent need for specific
skills such as digital marketing, social media management and graphic designing, there is also a
need for institutions that teach these skills. As per the Training Needs Assessment conducted by ESP,
both public and private institutions offer similar courses. The public sector institutes identified in the
study were NEVTEC, NAVTTC, TEVTA. However, it was found that most of the public sector institutes
taught via recorded videos with little to no follow-up. In confrast, the training provided by ESP as
part of the program provides the option for students to stay connected with their frainers through a
WhatsApp group and Facebook pages, despite having no contractual obligation to do so. As far
as the private sector is concerned, those providing similar training include e-Commerce wala, E-
Commerce by Galaxy Group, Exireme Commerce, Enablers, Fahad Khokhar and Azad Chaiwala.?
The constraint with these institutes, however, is the cost of the trainings provided, which prove to be
unaffordable for a sizeable amount of the population. The training institute selected by NRSP, E-
Commerce Success Pakistan, is one of the pioneers of imparting trainings for digital skills and
possesses the necessary experience and expertise to carry out the program.

4.6 Program Sustainability

For this evaluation, the following summarizes the study findings regarding the program's
sustainability, by assessing benefits achieved so far from the program, employment/self-
employment status of the target youth, improvement in their digital skills and areas that require
emphasis for ensuring that the achieved benefits last long-term.

1 Pirzada, Kashan and Khan, Fouzia, Measuring Relationship between Digital Skills and Employability (November 12, 2013). European
Journal of Business and Management, Vol. 5, No. 24, 2013, Available at SSRN: https://ssrn.com/abstract=2382939

2 Revitalizing Youth Enterprise (RYE) Program Through Digital and Life Skills Training PATHWAYS TO PROGRESS (PHASE-II). ESP Training
Needs Assessment.
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4.6.1 Improved Access to ICT

Access and availability of the internet and ICT devices are critical for building competency in digital
skills. During the fraining, access to the internet and ICT devices increased for 20 — 30% of trainees.
The increased access and availability of ICT devices, particularly android phones, among
beneficiaries will overcome their initial hindrance in excelling at digital skills and improve prospects
for using it for income generation purposes. However, a significant proportion of beneficiaries sfill
do not own personal laptops, which would be required to expand their digital skills competency
and their usage for businesses in the long run.

4.6.2 Improved Technical Knowledge and Expertise for Income Generation

Building knowledge and competency in digital skills is critical to actively participating in the rapidly
transforming digital economy. The fraining delivered successfully improved the participants'
knowledge levels in digital marketing, freelancing, and other areas (as reported under Section
(4.2.). Close to 98% of trainees also perceived enhancement in their professional expertise. However,
during the consultative meetings, course trainers strongly highlighted that trainees would require
additional training to build their competency in digital skills, building upon the knowledge gained
during the training, such as web designing. Beneficiaries will also be required to put in efforts to
develop their expertise and put into practice the lessons learned to ensure long-term retention and
utility of the training contents, as per market requirements. This necessity is also realized by close to
87% of beneficiaries, who reported a need for more advanced training to work as per the market
standards.

4.6.3 Improved Professional and Social Linkages and Networks

During the training course, the course frainers worked with beneficiaries to help them improve their
professional and social networks. Course frainers highlighted during the consultative meetings that
they emphasized the participants to work in groups and explore prospects for professional
collaboration and engagement. Improving networking among the training group was encouraged
to build social linkages. Furthermore, the course trainers also discussed and encouraged
parficipants to use social media platforms, particularly Facebook, to establish their digital presence
and advertise their services professionally to attract clients, internationally and locally. Most
beneficiaries (75%) reported that their professional linkages in the market increased during the
training. The established linkages are expected to help beneficiaries find work/employability and
engage with clientele as freelancers offering their services.

4.6.4 Access to Paid Internships

To ensure that training participants use their knowledge of digital skills and enter the market, the
training service provider is working towards securing a paid internship for training participants whose
aftendance was 70% and above. Paid internships will be essential for those individuals who do not
want to opt for freelancing and e-commerce and are looking for job/employment opportunities.
Presently, only 5% of beneficiaries have been offered paid internships through the efforts of NRSP
and the tfraining service providers. However, as reported during the consultative meetings, NRSP
and the tfraining service provider are still working to secure internships during the following three
months for maximum number of trainees who have at least met the aftendance criteria. The
internship will be an entry point for skilled participants in the market.

4.6.5 Opening of Freelancing Accounts

During the course on freelancing, the course frainer, as highlighted in Section 4.2, ensuring that alll
trainees opened their freelancing account on fiverr.com. Up to 80% of trainees have freelancing
accounts and established profiles. The training has proven to help get the trainees started and open
up to the possibility of freelancing for them by assisting them in establishing a freelance account.
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Efforts are required from the participants to market their services through various digital marketing
skills learned and features of the freelancing platform. Presently, only 18% of beneficiaries are
working as freelancers, as reported during the beneficiaries’ survey. These individuals can be
modeled and documented as success stories for others to follow.

4.6.6 Opening of Digital Bank Accounts

By the end of the training program, 73% - 74% of female and male beneficiaries have digital bank
accounts, required for greater convenience of freelancing and e-commerce payments. The digital
bank accounts ensured greater financial inclusion of the participants and compliance in the formal
economy for securing more work, internationally and locally, as they start their career in
employment or self-employment.

4.6.7 Availability of Support Groups

Although the program has ended, NRSP and the training service provider are in touch with trainees.
As mentioned in Section 4.2, WhatsApp support groups and Facebook pages administered by the
training service provider can assist program beneficiaries if any support is required. The support
groups will be available for at least three months, during which trainees are expected to secure
internships or work towards their businesses. Course frainers are also available through the training
service provider to provide technical guidance and support during this period to ensure a smooth
transition of trainees into the market.

4.6.8 Micro Challenge Fund

During the fraining program, program trainees were trained in business plan development. A Micro
Challenge Fund (MCF) was conducted where trainees designed and presented their business plan
for seed funding. Micro funds were awarded to 20 participants through competitive business plans
presentations. This initiative was integral to help participants kick-start or accelerate their
entfrepreneurial journey and immediately invest their learning intfo income-generating/business
activities. The fund also encouraged and opened pathways for individuals who wanted to pursue
enfrepreneurship but needed funds/financial resources.




4.7

Update on Results Based Framework

Result Hierarchy Indicators Target Results Achieved

Goal

Alleviating Poverty by providing
equitable access to opportunities

% of target 3youth from poor households (at

Out of the survey sample of 101, the PSC band on
average rose from 58 in 2022 to 60 in 2023.

certified/registered institutes.

for increased incomes and baseline) graduated to higher PSC band. 0% The percentage of non-poor also went from 95% (2022)
improved quality of life. to 98% (2023)
Outcomes
Out of 150 trained youth, % developed links 75% out of the 101-s.urvey sqmple reported to have links
and expanded their professional networks. 90% (1395) and expanded ‘[h.elr professional networks
(Annexures: Exhibit 4.2)
% of the trained youth demonstrate
Increased synergies and linkages enhanced competencies, report an .
of frained youth including girls with  understanding of the key indicators that lead 98% of ".‘e 101 “survey S“’.'?p'e of ’rr0|'ned yqu’rh reported
T > that their Professional ability/expertise has improved
the potential job to employability and career access, and are 50% (75) (Annexures: Exhibit 4.2)
markets/employers. prepared to take-on jobs that benefit them ’ ’
and their communities.
.% of ’rorqef youTh (% of giris) repor.hrjg 30% 94% increase in income of the respondents
increase in income through the digital 50% _
. - ) (Annexures: Exhibit 6.1)
frainings received under the project.
Outputs
150 of the 200 youth who successfully 50% of 101 survey sample (51/101) gained
complete the program will have improved employment after training.
their employability, as demonstrated through 150 out of 200 93% reported an increase in their quality of work
Provision of training fo Youth (16- improved skills, fechnical knowledge, self- - 91% claimed to have increased market knowledge
24, year old) on high demand confidence, and positive attitudinal changes -92% reported an increase in financial management
digital skills such as digital tfoward employment viability. (Annexures: Exhibit 4.2)
marketing, graphic design, social A total of 8 fraining events were conducted. The
media management with a life implementation partner was Ecommerce Success
skills and financial skills # of tfraining# events (each for 3-to-6-month Pakistan (ESP).
component. time period) for target youth organized from 6 1.Digital Marketing and Life Skills

2.E Commerce and Life Skills
3.Graphic Designing and Life Skills
4. Social Media Management and Life Skills

3 Target youth will be selected from rural and peri urban areas through CO/VO/LSO and other local institutions according to the selection criteria /eligibility criteria of each training trades.

4 Each fraining events will be conducted online.
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5.0 Best Practices and Lessons Learnt

1. Course content was too advanced for trainees: Many of the trainees had limited or no
access to technology prior to the courses, due to belonging to poorer sections of the population.
For this reason, the instructors had to teach basic knowledge to them, which took extra time that
the time allotted for teaching of the course material. However, without this basic knowledge,
trainees would have been unable to grasp the course material at all, so the additional
information was necessary. This extra time should be allocated in the future program design.

2. Final evaluations should be conducted six months after completion of programs: To
evaluate outcomes of the program, any evaluation study conducted should be started at least
six months after the completion of training. This will allow the beneficiaries time to apply their
knowledge, secure some form of employment or income, or exhaust their options. This will also
allow enumerators to collect more quantitative and qualitative data, to more accurately show
the outcomes of the program.

3. Social mobilization is essential for increasing participation: During implementation of the
project, all means of mobilization should be used by implementing partners to increase
parficipation. As these programs are run in underprivileged areas along with digital method of
mobilization and social media, it is essential to use rest of the tools of communication like
meetings, IEC material dissemination, newspapers, consultation, corner meetings efc. to ensure
that the targeted beneficiaries are aware about the program and finally an increase in
participation.

4. More programs that target educated youth should be initiated. Usually, vocational trainings
are offered to the unemployed youth that have basic education level but under this program,
the selection criteria required the education level of the beneficiaries to be at least matric level.
Such programs should be contfinued in order to help the educated youth develop their digital
skills and stay up to date with technological advancements.

5. Programs like Micro Challenge Fund helps accelerates the beneficiaries kick-start their
entrepreneurial journey. This initiative was integral in helping beneficiaries immediately invest
their learning into income-generating/business activities Provision of MCF grant may also enable
the participants to purchase laptops, internet devices etc and to work as freelance. In future
programs, the number of 20 beneficiaries can be increased to cater to a larger percentage of
the beneficiaries and encourage more of them to participate in the challenge.




6.0 Recommendations

1. Student selected for the program should have similar level of digital literacy and
education levels: The beneficiaries should be selected as per the given criteria, to ensure that
students in one class are more or less at the same digital literacy and education level. This helps
in delivering quality classes and also improves the results. This will require revisiting the targeted
locations/areas criteria, as well ensuring basic digital literacy, education level and internet
connectivity. For the project, semi-urban and peri-urban areas were selected and remote areas
may not be effective.

2. Provision of training spaces to beneficiaries: The targeted population has low digital literacy
and education levels. In some cases, their access to android devices is also limited.
Furthermore, load shedding is an issue which was beyond beneficiaries’ control. Therefore, it is
suggested that if training spaces are provided to the beneficiaries, trainings will be more
productive. Even if trainings are delivered online and with basic IT support in the training venue,
they can be better delivered. Instead of building new physical set-ups, a small room with 4 to 5
computers in an enabled environment in implementing partners’ existing offices, can be
sufficient. This can more effective, as it will take care of unnecessary delays caused by load
shedding, connectivity and access issues. The training can be delivered online, but the
participants need to aftend it from the computer labs set up in the local offices. Rural Support
Programme offices can be effective in this regard.

3. Higher budgets are required for future projects to increase quality and operational
ease: To ensure quality programs we need to match the budgets to the effort and delivery.
The planning and selection of beneficiaries requires more effort and time, as it is very different
from any vocational skills program. Similarly, the training design and delivery effort was also
greater than expected, because these programs were customised for the beneficiaries with
specific needs with respect to digital literacy and basic IT knowledge.

4. Scalability of Digital Skills Trainings - Digital Skills Trainings should be in-built in all skills
training initiatives: In the modern era, digital skills and e-commerce are the way forward and
provide quick access to employment opportunities. Hence, any new initiative on vocational
and technical skills should also have a component of digital skills training. Digital Skills Trainings
comes under the classification of “Decent Work” under ILO standards, hence scalability of such
trainings will help increase decent work opportunities for the poorest sections of the population.

5. Concept notes and project designs should include “after delivery” or “follow-up”
activities, including tracer studies: In general, project designs are very detailed in defining
project objectives, its designing and implementation phases. At times, details on exit strategies
are also highlighted, but in majority cases “after delivery” or “follow-up” activities are not
outlined. It is important that concept notes and program implementation documents highlight
post-delivery components and the responsibilities of implementing partners once the project
has ended. This can include aspects like troubleshooting support to beneficiaries, connection
with beneficiaries and carrying out tracer studies. This will add value to the overall delivery and
long-term connectivity with the beneficiaries, and real term change in their economic status
and graduation in poverty scores.

6. Strengthen the aspect of “internship” in the skills training program: This was one of the
important components of the program delivered and it was effective. This allowed the new
trained resources to connect to the market and work in a real life environment. There was a
stipend attached to this as well. This component of the program should be strengthened, and
should have more concrete reporting indicators to ensure its implementation to the fullest
benefit for the trainees.
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7.

10.

Provision of android devices (laptops/mobiles/tablets) to increase program
effectiveness: Based on the experience and the targeted audience for the digital skills fraining
initiative, it is essential that the beneficiaries are provided with gadgets which increase their
accessibility and reach to the digital marketplace. This will help in increasing program
effectiveness and also help in attaining sustainability.

Link beneficiaries to seed grants and youth loans/interest-free loans: To strengthen the
training delivered it can bring positive results if the frained beneficiaries are connected to youth-
friendly initiatives, or interest-free loans.

‘Refresher’ & Advanced Training Courses to be floated by the funding agencies: Funding
partners should design projects for ‘refresher’ courses (to refers previously acquired learning
and skills) and advanced skill courses for beneficiaries who are actively using the previously
imparted skills: this can be very effective if the beneficiaries from the currently delivered
trainings start utilising them and are then provided refresher courses and advanced skills courses
after 3 to 4 months. This will help them strengthen their skills, and the beneficiaries can become
more qualified and therefore more sought-after resources after these additional trainings.

Project durations need to be reconsidered and increased: As this is digital skills fraining, it
is a new area for all implementing partners and there is a learning curve. Therefore, the initfial
phases of the project, such as market assessment, beneficiary registration and selection areas
will take longer than for traditional trainings. Hence, project duration needs to increase.
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Annexure 1: RYE Il Beneficiary Survey Tool

PNV IYT S

Questionnaire for Trainees/Program Beneficiaries

Training
Program

RYE-II

PO Name NRSP

Province District Union Council
Address
Name of

. Date
Interviewee

YLy
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Introduction:

My name is . | work for AASA Consulting. Our firm researches the socio-economic conditions
of the country. Currently, we are researching the economic, social, and cultural impacts of the training
that was given to you during 2022-2023.

In this regard, we want to get some information from you, for which we will need 30 minutes of your time.
All information provided by you will be kept strictly confidential.

Participation in this questionnaire is voluntary and you have the right to not answer any or all of the
questions. However, we hope you will participate in this survey because your feedback is very important
to us - the information you provide will only be used to create a research report.

Do you have any questions regarding this survey? If not, should | start the interview?
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Questions = Uiy

No.
6T
e
Your Name
/ .
ﬁ).B =52 s,1 st 2
1Male 2 Female 3. Other Gender
uMJﬁ{‘.S 043 .4 ,‘.’r"&dl}bﬁ on}l?/:fZ i (5321 .;:'?J.b;j!
1. Married 2. Unmarried 3. Divorced 4. Widowed 5. . 3
Marital Status
Separated
O3 ole Jl/ L:ﬁ'/‘f’;@/b 4
Year Month Day Date of Birth
VAVE" e
years Age
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What is the education level of the head of the household 6
(completed)?/ What was education level of the head of the household
in 2022
1. Never attended school 2. From Montessori to 5" grade 3. 6™ grade to
8" grade 4. 9" grade to 10" grade 5. 11" grade to 12" grade 6. 13"
grade or higher
YA T 2022/c b (P osnr T
U1 U310 99 UF T8 LT (%6 yLL5 ¢ 24 6/536/»2&41
@/Muﬁ"}df’lgffn d//‘/u{m ,»}ﬁ;" 15 mlic sl 14 .n:’;,if/,t'ln SrA12
What is your current education level? What was your education level
in 20227 7
1. Class 1 2 Class 2 3. Class 3 4. Class 4 5. Class 5
6. Class 6 7. Class 7 8. Class 8 9. Class 9 10. Class 10 .11
Class 11 12 Class 12 13. Undergraduation 14. Masters and above
15. Diploma 16. Nursery /Kachi 17. Never went to school
o2 Uk S S (L L3 2 1F e T .
1. Yes 2. No Are you suffering from any mental or physical disability (God forbid)?
A
Phone No.
e -
Y 10,4t 10

Email address




Number /4

Iy
Current

2022

Question =l

&I S ATt WP g 2 A S i S L T
How many people are/were living in your household who have/had joint
income and expenses and regularly eat/ate together?

11

?é’_/uzz:.OL/JJVGSC;JVISC_UfU'

How many of them are/were people aged from 18 to 65 years old?

12

?é/ug‘cjthf’!g;ZL/JJmscs u:‘z_yfé,.,t’

How many children between the ages of 5 and 16 years old are currently

13

attending school in your household?
ol F T ST ST
What is/was the total monthly income of your household?

14

S P St IS FE 1St e F eSS LT

What is/was the total monthly saving of your household?
Note: Include the monthly installment of BC/Committee in the monthly savings

15

of Flte LSS0 B Flal S, ST LT

How much is your total income these days? How much was it before you got

16

the training?
?‘f/ﬁ‘éC?&LV@./}/”/?%&:{%;[{L‘J{‘J@TJ:‘T
JF e s s g 4 153 s

Note: Include the monthly installment of BC/Committee in the monthly savings
How much are your current, total monthly savings? How much did you save

17

before training?
?Lf{/ﬁ‘—&{walﬁé—/(?l{uﬂ(u&;’/«;Ju:/ufa',y/
(é;wlﬁ;l}uiﬂl:ulq’ﬂw’l}d’j;uﬁ/!)

How many rooms are/were there in your household including bedrooms and
living rooms?
Note: Do not include storage room, bathrooms/toilets, and kitchen.

18
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e gHREL 3 g B2 J»‘;dt&qurwidkﬁ/ﬁ/’ﬂfl’.l

What kind of bathroom is/was in the household?

1. Flush system that is connected to sewerage or to an open drain
2. Dry pit latrine 3. There is no toilet in the household

19
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Vi
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What do you do in your spare time?
(Note: More than one answer is possible)

20

1. Reading books/news 2. Spending time with friends and family.l.
Reading books/news 2. Spending time with friends and family.
3. Use of social media 4. Use of the Internet 5. Watching TV
6. Others (please specify )
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2 Ul

?u.’.;' It 2728 ,,lfléf = oﬁ@ucw..d' 0 5-'/” ¥

Are/were any of the items listed below present in your house?

1-Yes 2-No

21

W2 U

AP

W2 U

s

Yes -1 No - 2 Household Assets Yes -1 No - 2 Household Assets
2022 | 2022 | 2
Current Current
s s Jef
Deep Freezer Refrigerator
U/"'.;;L.ff 6’/...6/9/
Television Cooking Range
¥ s
Scooter Geyser
u’.‘.’}‘._ﬁl; u»'{ufb
Washing Machine Microwave Oven
5 2 Wy
Air Cooler Heater
J?/l//b}" K
Motorcycle Car
V% LS
Tractor Air Conditioner

Cooking Stove

s 5

2 .1

?u:;//ug;zr Jir JLJ?’:_ uﬁﬁ@»%xj&.fg

22
Are/were any of the items listed below present in your house Yes -1 No - 2
2 U1 Erdu| 2 Ul Gl
Yes -1 No -2 Livestock Yes -1 No - 2 | Livestock
2022 | 2022 | "%
Current Current
e il
Buffalo Bull
P S
Cow Ox
Ui )
Horse/Donkey Sheep
Sr SA
Chicken Goat
'i{ Lol
Duck Camel
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Answers =LUi2 Questions Ul
’ No.
2022 Current a2+
3 B )
Area Area Ufﬁ*”gdb :‘foa‘%/q"/'z’é-’/(
& r.a B3 Jus .2 Jra ?Uﬂ{/‘ruﬁjﬁfﬂ 23
1. Marla 2. Canal 3. Acre 4. Square How much agricultural land is
. owned by household?
G S 2 e
C.u'.?(uﬁ/‘fu 2
Did not have an S
. Do not have an agricultural land
agricultural land
?ng:gc/‘fu:‘;/g L s T
JF86 NRSP .4 1503 CAATTE 2  AAWSTE L
Jrf/u’ts».ll A31.10 _,lf!am//&'};’/.g Elers.8 7
Vi
gS oo b1z | 24
How did you get to know about this training?
1. Community Organization 2. Village Organization 3. LSO 4. NRSP
6. Email 7. Poster 8. Website 9. Community Member/Friend
10. Newspaper 11. Local Cable 12. Others (please specify )
U7 2 Jb.1 ?fd;u!}/;JLnd“&uf(!f;4GjiL,,T” 55
1. Yes 2. No Did you apply to be included in the training program?
U7 2 Ub.1 WY T L S Fet e f s il 26
1. Yes 2. No Were you interviewed to join the program?
(Leg282 sk 1
(uj/LMzg/le)Jf,z ?lﬂ?g)f.'a@'lgu’/?/&t)'L.;f“ -
1. Yes (Go to Q.28) Did you choose the training course yourself?
2. No (Go to Q.29)

S
et duTrs.3 ‘L,f"dlscgwﬂw.z oﬁjdu.l
cenfulilbaI ke a5 et bl us

Vi VZ . o0
GFeolon k1 Segyenfulileulo st S 6 .
If yes, then why?
1. Personal Interest 2. Have prior experience with this type of work
3. Work can easily be found 4. Can get employment abroad
5. This type of work has a higher demand in our town
6. This work will have a higher demand in the future
7. Others (please specify )
eSSBS o e B Spair i T
ks e ra B 3 082 LS
Which one of the following training courses have you received? 29
1. Digital Marketing 2. E-commerce 3. Graphic Designing
4. Social Media Management 5. Do not know
i t& JeVE For | 30
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Answers =Ui2 Questions Ul )
No.
number How many trainees/participants were there in this training?
1.3 oF Fussldvarbin|
number How many women were in this training?
sl ?Lﬁ/d/@ L&&flu@/bd 35
months How long did this training last?
o Whe p B S e a3
months What was the duration of the practical component of this training?
CI & B E |
days How many days of training were there in a week?
& ' Qeres EE el |
hours How many hours of training were carried out in a day?
SN L BT B
What was the duration of the classes in this training program?
éfi Au}gcé S 36
ifi "L‘P/QL F e .2
1. From in the afternoon to in the afternoon
2. From in the evening to in the evening
C o e A L BT
How satisfied are you with the quality of training?
d/.l!” j’ d/.lzw‘/f le /
Satisfied Neutral Unsatisfactory Question )
GrgbSA |
Overall training
. 37
Sad 5
Trainer
s 3
Duration
sl
4
Content
(L4407 J 0t 1
(Logaard D) 2 WO s L Lo ps Ty 38
1.Yes (Go to Q.40) Did you join any organization for an internship?
2No (Go to Q.44)
ot u:l.’é(l;ga,/';'J.,‘ﬁu/":lufgm'f'c*";ulzﬁ
Name If yes, please mention the name of the organization where you did 39
your internship.
vfdu,g_‘fgﬂ YA T
Lo Bra §F7553 Llbleen2 NRSP 2| 40
Who gave you the internship opportunity?
1. NRSP 2. Friends 3. Through my own efforts 4. Training Institute
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e
Answers =LUi2 Questions Ul
’ No.
s S EZ 2upi |,
Days How long was the internship for?
u:f.z Ub.1 ?uf,hbxgulmigujzﬂ 42
1. Yes 2. No Were you paid for this internship?
(L bgaa U0l
(u:le{.45/f;d’/)‘ﬂ}-2 ?J{Jb!w‘dféLLfJ’bfv@/J!JPPAF/NRSPL.;!Lj 43
1.Yes (go to Q. 44) Did you pay any fees to receive the PPAF/NRSP training?
2No (go to Q. 45)
?Lu
Sl 3 2 b JJ'J’:’ ¢ L_,T}uLfg
P oo If yes, h h did ? R B
1. Monthly 2. Annually yes, how muc Id you pays
3. Only once
é?.u
SHfidrs a2 b lﬁ?kT@jlﬁfgb“jfiﬁf:qqu)/Jila?/wé:/bu’lJPPAF/NRSP 45
Rs S ~ . .
1. Monthly 2. Annually How much did it cost you in total to get this PPAF/NRSP training?
3. Only once
(o 2t )\ T 2 el P15 5 5 ol
Explain what this expenditure was incurred on? (More than one answer is possible)
Uj/ > u% 1 {,J—{jwc.t},j 1
No Yes On purchasing a data bank
i ‘J% 1 4o 2
No Yes On buying internet services
u..'”/. X b ) {,L,o“j o? Mokl el |3
No Yes On buying a smartphone/Android phone 46
o R ! ) 4L)/¢/"§!‘L.L,~“i'_~«lfvﬁ//”,;é 4
No Yes On buying or updating a computer/laptop
gL w arsfie| s
No Yes On buying cellular data (through your phone network)
. /
S 5 b 1 u:fwl.fu}.i) 6
No Yes Others (please specify )
2022 Ny v 2 Fdtse &S Brgte ] g TS
Current | .5 i6.6 Ales BUSSa rl S a3 ceib2 6L
(u:l_az,SOﬁ}d’/)/g]u{_J
What do you do now? What work did you do before completing 47
the training?
1. Self-employed 2. Salaried Employee 3. Working for Wages
4. Freelancing 5. Student 6. Housewife 7. Unemployed (go to
Q.50)
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% percent

7. By what percentage knowledge of marketing through the Google
Search Engine increased?

Answers =Ui2 Questions Ul
No.
?gﬁuc}f’gffug‘éu‘,f(mf@f
f@)&;‘//ui:fﬁ 4/32@/’)’&/}’.3 ,3}/32/,5/{?1&»».2 4/}5(}’3.1
Vi
S oo k6 2 SENRSP .5 48
How did you get the work/job that you are currently doing?
1. Through personal efforts 2. Through friends
3. Through training institute 4. By paying commission/bribe
5. Through NRSP 6. Others (please specify )
?ugc.‘;;)/(g/iujf@/“tfﬂ{,(&’» J(h:,’/
Sl ps KM ta K Fe 3 el LSk
Where are you currently working or where do you plan to start 49
working?
1. In your area 2. In your village 3. In your city 4. In your country 5.
Abroad
Uil ol § S bt 2SPPAFINRSP £ Tt U8 LT
A ?./‘,g;fc,}t//ﬂLuﬁx,véZ 50
% percent_____ Of the people who took the PPAF/NRSP training with you in your
course, approximately what percentage have started working?
Mé% ?g,ft?u‘fu"fl,@ucuﬁyé‘Z;uﬁ‘w;}v&piévf 51
% percent What percentage of your fellow trainees are you still in touch with?
,0‘57 ?c‘:,lp}.,bgbcufﬂgLUUDUA:MKJ? &,Tp{ L&aé:’,/b
o i e By what percentage has your contact with people in different business 52
opercent____ institutions increased after the training?
________ LB 21 3PPAFNRSP
I ?‘Lm,iuwélffu:’ogwm[u&,f 1
% percent______ After this training by PPAF/NRSP --------
1. By what percentage has your expertise increased?
,W.’:'/ ?!niw!»éﬁuf;,bkfd/..@ﬁb 52
% percent 2. By what percentage knowledge of digital marketing increased?
oy Sl 3B U o § P SIS 3
% percent 3. By what percentage knowledge of digital communication increased?
,w"y ?ln,ﬁwﬂé@fuf/_,JL: Z_(Strategy) gyoﬁé.ﬁfzb s 4 53
0 o 4. By what percentage knowledge of digital marketing strategy
Yopercent increased?
; e ot wad 65 2 oo £ L S 5
M - _
o 5. By what percentage knowledge of digital marketing content
bpercent___ increased?
ey st Sl B U b § bk Lin S 6
% percent 6. By what percentage knowledge of social media platforms increased?
/w;./ ?'MJLE',W.{'@/J.?&L}J‘”JL]/..«@’LL‘{_/}LU{'@/(Google) J(f7
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Improved in financial management
than before

e
Answers =LUi2 Questions Ul
’ No.
,wéx Wn)&'»éﬁuf&b}’” Ju@CLEmail .8
% percent 8. By what percentage knowledge of email marketing increased?
,wéx Oy 30wl E51 2 Lo J(Data Analytics )u/"JLz'L?,ﬁB
% percent 9. By what percentage knowledge of data analytics increased
oy e S ad BF 2 o § 29084 10
% percent 10. By what percentage knowledge of freelancing increased?
: ?lnﬁul,wgt%ufdfiﬁ/wﬁﬁv%).ll
A . - A
o 11By what percentage knowledge of website development/design
Yopercent increased?
Vq,dfdﬂ‘g u.’fu;f.'ﬂv’d'”}gjﬂJUIJ&J‘V&,/‘{A‘Z—NRSP Lu:()’da
Which of the following aspects on which you have trained individuals through NRSP do 54
you think have changed as a result of your training?
2-0¢ 1-u)
. 3-U
N CR UL P B ks
Reason(s) for no change AU Changes
Yes-1 No-2
Do not know-3
Not applicable-4
e Un ook A 1
Professional ability/expertise has
improved
-wié-fﬂugiufcf}ﬁ/ 2
Started completing more work in a
shorter amount of time
g LS e &3
The quality of their work has
improved
e T dbe bt 4
Work has become easier for them
_u.?id_]/aﬁg{)(b/?/”g .5
Have started working in a more
organized manner
£ v
UZ’LMJKJ}///. .6
Gained employment
VN T
Learned how to set a budget
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e ST A U Ut puir N § St 95 ENRSP U9

Which of the following aspects on which you have trained individuals through NRSP do 54
you think have changed as a result of your training?

2.4 1-U)
3-U o

?q,.l{g;J‘jl;dl’uf&ifi - u,; n UL}.J!’
Reason(s) for no change 4-bn U4 U Changes
Yes-1 No-2

Do not know-3
Not applicable-4

Maintain financial records better than

before
ST o aZlJJ_/‘ﬂyaw .10

i
¢

Learned how to set a price for the
goods they produce/services offered

ud s F ) 11

Learned how to bargain/negotiate

gnauﬁl’fﬂ‘u:‘;/gi.aﬁu 12
Ut

3

Gained more knowledge regarding the
market

e ST &L ALl 13
Their network/linkages in the market
has increased

,./!‘”é:i’chC)/"f"KuiJ{ .14
rréf"&fdxa

Learned how to plan and organize
before starting any work

e S LB YL T S e e L.?,T,,{;zc _& 21 3PPAF/NRSP

S— “ESIt | ss
% percent_____ What percentage of what you learned from this PPAF/NRSP training
are you using in your work?

oS b S 6 S G 21 ENRSP
(o Az i e

L;}?//gyﬁj 1

G Sk e S G 2 | se

E s br 3
Ju”i«fé.ff’u:‘&/((ﬁve;v@} 4
Glarkzy s

4




J/gw‘lugjf“’uﬁ_@/”é_):/” 6
e oSG
c;gjéz;n;}’{g{ve’_{ﬁ .8
qf:»l.é}/é) .9

What difficulties did you face in attempting to complete this
PPAF/NRSP training?

(more than one answer is possible)
The training course was too short

It was difficult to understand the content of the training

The sound quality of the training was poor

The duration of the training was to short to cover the content
covered

There was not enough content in the course

The trainer used difficult language during the training
Electricity breakdown(s) caused problems

Not having a laptop computer caused problems

. Others (please specify )

Z b
#fc,@/
Before
Training

1.
2.
3.
4,
5.
6.
7.
8.
9
13144
Current

J»

o2 Ul

o2 Ul

Wb By i i digL £ Ty

i ?/Di 57
1Yes 2No | 1Yes 2No Do you have a personal android/smartphone?/Did you havg ‘one
before the training?
F 2 01 LU L LG c T fely |
1. Yes 2.No Are you use it for generating income/employment these days?
T2 U1 UF 2 U Wkto Gle b LU LTl s
LYes 2No | 1Yes 2No | pg you have a personal laptop?/Did you have one before training?
72001 ?ugz_fdwwliL,K;,J/[},Vﬂj;teffmf@fg 60
1. Yes 2.No Do you use it for your income/employment these days??
Y2 1| UF2 Ul unifdt»“wt,Ti&?géﬁ;,@;}/o}}g{uﬁ}&,?gf
1lYes 2No | 1.Yes 2No | Do you have a computer at home that you can use? Did you have 61
one before the training?
72001 ?ugz_fdwwliL,K;,J/[},Vﬂj;teffmf@fg -
1. Yes 2. No Do you use it for generating income/employment these days?
S22 1| 2 U Wte Ge cop g LTy
1lYes 2No | 1.Yes 2No | Do you have access to the internet? Did you have access to it 63
before the training?
o7 2 01 LU LTSy |
1. Yes 2. No Do you use it for generating income/employment these days?
Y2 1| U2 Ut ?u?&c;u@‘:/"/c‘,:j%uﬁ.ﬂ%,fg
2No 1Yes | 2No 1Yes Do you have a digital bank account? Did you have one before the | 65

training?
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o7 2 01 e L5 1 £ Ko duTEITF STl oo
1. Yes 2. No Do you use it for generating income/employment these days?
2 U1 ?g,a/)/J,@}J’u;gtViLLf(K&wLa/,/J:J/L.i_,Tg
> No 1 ‘Yes Do you need more advanced training to work as per market 67
) ) requirement?
(L4694 Jr )0t 1 , ) )
o727 Dyt 2 ?qrdnéfbu@,)’uf,gﬁuf&c.@,/bu’lJPPAF/NRSP L
e """ | Have you received training in any field prior to this PPAF/NRSP | 68
1. Yes (go to Q. 69) training?
2. No (go to Q. 72)
0 S eit S LTS -
If yes, in which field did you get training?
LB IS e Uyt
Name | Where did you get this training? 70
of Institution
Jo e WS ke rE G|
Duration (Years) | How long ago did you get this training?
Lo Covid-
ST | g, |Yml19] e Jir A
Currently | pyring During Unit Questions No
floods Covid-
19
4 UZ/é?_@//LU{J:UJLU/(LVT 25
Quantity | How many times a day did/does your family eat?

(o ciziie iyt bt S YL L0 5 e GG ST
Uit S Suss 7.3 SEISIRVEN! Uit S A1
Unlibbl et 6 st S J i s it L a
Qf:»wué;.lo

What do you want to do to improve the economic/social conditions of
your family? (More than one answer is possible) 73
1. Want to start my own business
. Want to get a job

. Want to work a daily wage job
Want to study

Want to get technical training

. Want to go out of the country
. Others (please specify )

NouhwN




Annexure 2: RYE Il Training Institute

&;;"iu PRI

Questionnaire for Training Institute

Training

RYE-II
Program

PO Name NRSP

Name of
Training
Institute

Name of

Respondent Designation

Phone No. Email Address

Address

Name of Date of
Interviewer Interview

qERyItY

.‘487/&:?;4:«1)(0(?5»;&&“(}/..‘@(/’6/({2-‘4LAASA Consultingﬁ’ﬁ-q, %
s 55 5k S U L 30 s ENRSP sl T Sluss £2023 22022
Glrosber 2SS 13 G ST )

Uizl s bk st 8 S st Hor o F e Ltrd_ T Training AT
_ujé':_%lgl:fflacvfawb”m{ufz_,/l:Luiuf&(li}ﬁfﬁLOrganization L}/.;Tuf

Introduction:

My name is . | work for AASA Consulting. Our firm investigates the socio-economic conditions of
the country. During 2022 - 2023, there was an agreement between your institution and NRSP to provide
digital and life skills training to youth eligible for employment.

Currently we want to examine the economic, social, and cultural changes coming from this training. We
would like to get some information from you about the training provided by your organization in this
regard.
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2 Jl/ ?’n(GJInstitute :/K_:T 1
When was your institute established? Month Year
< o/b’,:g?‘j
" Koo/ s 1
c‘-(,g .2
FLEIG ! AG.e .3
U/JK/ .4 >
d/g/(:' .5
2. Your Institute is
1. Trust Name of Trust
2. Private
3. NGO Name of NGO
4. Government
5. Semi Government
P BB Pl U s g Ll e 81 o o e F oF S AN LT
_Jf wuua»f* SufGtlc i 2d|3
4. What are the courses taught in your institution, their duration, fees, and conditions?
Note: Get complete information about the training courses of this institution

u’Jf,:/:
e
. . '3 "% M}j.z
A V-V R 9} ;
b
N;me Duration (in days) | Fees/Participant Eligibility Criteria de-3
Course Grade
1. Certificate
2. Diploma
3. Degree
1.
2.
3.
4.




Answers ~Ui2 Questions =l
No.
352023220225 UF4Z £ NRsP & institute £ T
|5
N €Ut Y Training | 4
Number . N .
How many people have been trained by your institute for NRSP during
2022 to 2023?
L. :‘u)/ 7 z . . -
e sTraining W2:£-2023t 2022 U b 22 S uslUF 2 £ NRSP L Institute £ ]
How many people, and in which skills, has your institute trained for NRSP during 2022 to 2023?
5 %
s el 2L/ 4
Number Training Topics
1
2
3
4
5
6
7/
8
9
10
11
12
: e
Answers =Ll Questions = Uly
No.
(L8 01 . C ., .
R ‘, ?JJWLLA/LLNLV’u@,’,/ﬂl:g/ﬂu.?dgz—*ﬂ
(u:l?{j/{d’y) u:f'z Do you think that the trainings provided were ones that addressed the 6
1. Yes (Go to Q.8) needs of the people living in the area?
2. No (Go to Q.7)
cus IS
If no, why? 7
(L bg104 Um0 08w JILL S hs KIBEI cmib it 55 Jb B 2SS Pl
Did majority of the people who took part in these trainings become 8

(uf@@/dm 2

1. Yes (Go to Q.10)

capable of starting their own business or getting a job after the trainings?
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Answers =LU/2 Questions Ul
’ No.
2. No (Go to Q.9)
U I 5
If no, why? 9
{ 2 i _ ) ,
(‘j":t?/’lzfj[d’/)ug.'l C gL S e | LS S ozr S i
(L4117J») U2 | Have most of the people started working in the area where | 10
1. Yes (Go to Q.12) they are residing?
2. No (Go to Q.11)
cr by Aol e £38 5
If not, where do people migrate to in order to obtain 11
employment?
o L 0 Soudt Lthszaibd UF I LT
-2 Yr-11Did your organization help these individuals in securing 12
2. No 1. Yes . 5
jobs:

! .. i .y
(%%414/{/")}/)u%:1 ¢& 2 75 FbTraining UJUA:U“/(:Z.:-Y"L'J}J;:J.?U'E{
(L415JI7) UF .2 | Out of these trainees, did anyone enroll to get advanced 13
1. Yes (Go to Q.14) trainings at their own expense?

2. No (Go to Q.15)
, S LTV ad BTy o 5
A If Yes, what percentage of those people enrolled for 14
% percent .
advanced trainings?
(u€l€416é/dr)u%: 1 ‘.‘ugLn}f‘c,Uladbeuﬂl{c,?;Jur!fu?uf]u!
(L4174 V%2 | To your knowledge, have these training programs improved | 15
1. Yes (Go to Q.16) the economic conditions of the participants?
2. No (Go to Q.17)
2 n bl A TS
If yes, how did their economic conditions improve? 16
U IE 5
If not, why? 17
7 ‘ f o % w P Yz .
(ujlg419/¥dr)ug.1 ?a-d'd}f‘uﬁ"ﬁ' nJ.L»/,udJLuw:‘uﬂu;wéuruﬁwf;ut
s . o i ( . - d “ Y
(L4204 Jr) UF .2 | Has professional and social networking and linkages of the | 18
1. Yes (Go to Q.19) participants increased due to these program?
2. No (Go to Q.20)
LA IUS
If yes, how? 19
LS54
20
If not, why?
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Answers =LU/2 Questions Ul
’ No.
M VC,[ZJ”/KA/;U{}JM:.’Zc;u..”u{)wufd?!'-:”
“% | What percentage of these participants do you think have 21
% percent :
secured employment/source of income?
(L3 U )
(Legafdn 2| o . ?.uf duf/du)gv;'{u{)uuwgz.?ug 22
Did your institute facilitate trainees to obtain internships?
1. Yes (Go to Q.23) y P
2. No (Go to Q.24)
Y o S F 1 215 UF S E a3 f 3
% percent If yes, what percentage of people were given internships?
= L LU i § s 15 Ul P et o1 F 1 B
-2 Yr-1 | Were the trainees offered transport or an allowance for 24
2. No 1. Yes .
transportation costs?
% L i Lfg,u’smgd{Jfg/fu)',anwufrtf,4u@}g
-2 Yr-1 | Were the trainees offered an accommodation facility or an 25
2. No 1. Yes .
allowance for accommodation?
J o ngub’c.#b»i_rifﬁ/?v@/bu”uyu Z_NRSP /!'{—/'}’L?JT
y e What was the duration for this training program per the 26
ears. agreement between your institution and NRSP?

(uﬂy‘z 3/-;; le)ug 1 -4 Z_TLf;girlf;4Gf);f)L;/l;lLNRSP L s
<ujtg/,29/:‘dlr)u5’.2 During the .perlod of the agrgement, d|d. gny NRSP . 57
1. Yes (Go to Q.28) representatives come to monitor the training program being
2. No (Go to Q.29) offered?

Rz (j”‘( by (lf s 2SI ENRSP uu»Lﬂf % L;J!;!L*Tiuy/{ !
Nummh Sl yes, then how many times did these employees visit to 28
Hmber monitor the program?
?U/&‘{FJJJ;};WL(‘)%;{,&;J'uy‘uLNRSP ulg_/l;livl’
" *——— | What was the total contracted amount for this training 29

S — program between your institution and NRSP?

Questions = Ul #
1565 b bt et U I S g 18 T Ny

What difficulties did you face in training the participants in this program?

From your trainees:

:LJ)JU!")L;WE%}C—?T.I

:L.J}’Lf;/b'u@/‘.z

By the training institute:

Other problems:

:.‘:«Lﬁ"é;B
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Questions = Ul #
(et ,PE Gt PSS LT "

In your opinion, was the training delivered exactly as planned?
Fdset Pt o Bindsi T

In your opinion, was the training delivered exactly as designed?




Annexure 3: RYE Il Master Trainer Tools

/':/b/”’lnL’/.MU’r‘
Questionnaire for Master Trainer

Training
Program

RYE-II

PO Name NRSP

Name of
Training Institute

Name of Designation (in the Training
Respondent/ Institute if he/she is a
Master Trainer permanent employee)

Phone No. Email Address

Address

Name of Date of
Interviewer Interview

qERyItY

.4‘—L}f&'f{,éﬂbuﬁbﬂ}gﬁkd/hﬂ‘(/’dﬂn_q.cAASA Consultingg}w’ﬁ‘_rr 3
Jk'gﬁgiLL]/Jila/gJu?/u}(}deLﬁWUQ‘J}LNRSP sl E T iss £ 202362022
Giseasler KL F 1 B

V=gV Ny - s Aok Usk 7 st 8 S st Hor F e L1rd_ T Training JIAeT
‘;&tf“b;,[,ﬁ”m{ufg_,jgLui‘u?d;L?TngLJ@JU!L?T

Introduction:

My name is . | work for AASA Consulting. Our firm investigates the socio-economic conditions of

the country. During 20 22- 2023, there was an agreement between your institution and NRSP to provide
technical and vocational training to youth eligible for employment.

Today, we want to examine the economic, social, and cultural changes coming from this
initiative/training. In this regard, we would like to get some information from you regarding the trainings
that you provided.

50




Questions = Ul #
R
3 1
Education
JV.B .2 %’f.l ?U,?%ijgérv{iz—tf%imfui’vf >
1.Months 2. Weeks 3. How long have you been working for this organization?
Years
. Ub.1 cr b STl 5
1. Yes 2. No Are you a permanent employee here?
Jo o BN S s 25 T 4
How many years of experience do you have as a trainer?
1
.2 " Z . -
?Qzé/a/vu:"%w@u,auﬂrufg{_:u .
3 In which subjects do you specialize in delivering trainings?
4
.1
" U ity G L pF i B LNrsp LT
6
On what topics did you conduct trainings during this program for
.3
NRSP?
4
S SFUFIVE YL f s Bl ENRsP TS i3 T
EIyed ?u(yz ;
Number How many people did you approximately train during this program for
NRSP?
——————— mlie lfgdl.’a"'gjf..@/bJNRSP «Material s/Contents V@/bﬁufdgib“«f g
Do you think the training content and materials used in NRSP training were
JJ(.Z U1 & Uiy iLé_f‘j;lp/g]u 8a
2. No 1. Yes Were effective to secure employment/source of income?
(ujlg410/:}d’y)ugl
(Lbror vy 2 CEHL LIS ki |
1. Yes (Go to Q.10) Were enough to secure employment/source of income?
2. No (Go to Q.9)
te S U U U 1T
If not, where is the room for improvement in it? | 9
$& s bl oy BIL S Bl | 10
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Questions = Ul #
E LI NRSP oIy Bata &bl o3
Vi
u:f:)l.'u/.i;.S
Who made the training materials for these training courses?
1. Prepared by you
2. Prepared by your organization
3. Prepared by external consultant(s)
4. Training materials were given by NRSP
5. Others (Please specify )
------------ )’)"uﬁ,/ﬂ:&dk”&g T
U143 E§s.2 e?_f//&ju“ 1 11
Do you think these training materials were ?
1. Introductory 2. Basic 3. Advanced
o s LIt owlfo s LT
Approximately how many students were enrolled in one class of | 12
Number
your course?
“ e & Vi . o
by ?e;a_f;,f/dﬂwi4/,b(u
o o What percentage of enrolled students usually attended the 13
% percent
classes?
g QU/L}}’ZJ&/ZJJ.K%JJ/;L*T“/}(&
How many hours were usually there in one class of your 14
Hours
course?
-------- JorleslbUFIL 0L F S oeie TS LT
lﬂ?d/&w‘.Z lﬂ?dj.l:’-"/{l
In your opinion, what is the average competence level of the 15
people trained in your courses?
1. poor 2. good
(Leg187 )01 ) / _
y , ; 62 by SN U T L5 B I s L
(L4174 U7 2. T . oot T TE T
© Do you think the quality of life of the trainees will improve as a | 16

1. Yes (Go to Q18) result of these trainings?

2. No (Go to Q.17)

WS-

If not, why not? 17
(U:L.’f:zo/d”/)u&"l S URL G d/@ygguibé_)/dlla?/ ..C,,/bu’igufdyiff
(Lbg194Jim uf2, Wby | 1g

1. Yes (Go to Q.20) Do you think the professional and social network of the trainees

2. No (Go to Q.19) will increase?

e o1
If not, why not? 19
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Questions = Ul #
E LSS o kins S e § 6Bl F UF P e £ T

4 3
?J}fqb‘/g}»'/,v";’ 20
%percent____ | In your opinion, to what extent (as a percentage), will these
trainings help trainees in obtaining a job?

?u.;uffugj,w}‘f{ S Use S5 0su B! Sty ENRSP USSP

x83y

Which of the following aspects on which you have trained individuals through NRSP do 21
you think have changed as a result of your training?
% percent Changes

G2 S

digital and life skills Training
Wy Sl SIS et s Sl 1

% percent 1. By what percentage has their expertise increased?
Sy ol 2 4B Lo S L P50 2
2. By what percentage has their knowledge of digital marketing increased?

Oy 3t B Y b Jgff%rfﬁ‘{“}d/u' 3

3. By what percentage has their knowledge of digital communication
increased?

?!yz,.;l}uél’:{uf;/g Z_(Strategy) &‘;JJu@?uJ’i-’“ﬁJu' 4

4. By what percentage has their knowledge of digital marketing strategy
increased?

9y 3ol add B 2 =Lt J}V Z,._,@Zudi’:-ﬁﬂul .5

5. By what percentage has their knowledge of digital marketing content
increased?

Uy SIS el S bk LS S 6
6. By what percentage has their knowledge of social media platforms
increased?

?'niwl,wét'fufab}”g'g)/u@ﬁb Z.{_/}Lcﬁ'@/(Google) Jchjl 7
7. By what percentage has their knowledge of marketing through the Google
Search Engine increased?

?lniwlﬂé@fuf;«bl’” J..o@//l»Email .8
8. By what percentage has their knowledge of email marketing increased?
?lnibﬂél’mu’f.‘;«bkf J(Data AnaIytics)u'/"Jl:g'lﬁJul .9
9. By what percentage has their knowledge of data analytics increased?
Sl 3ol a6 2 =l 20 ST 10
10. By what percentage has their knowledge of freelancing increased?
?lnJuuéb“fu&fuj/afwﬁdv%;éwl. 11

11. By what percentage has their knowledge of website development/design
increased?

e T2y usbe s o U §Se Bt s ENRSe USSR | 21
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Which of the following aspects on which you have trained individuals through NRSP do 21
you think have changed as a result of your training?

&y,

% percent

Lk

o

A

Changes

Which of the following aspects on which you have trained individuals through NRSP do
you think have changed as a result of your training?

S 2 §UIdTE du fi

Reason(s) for no change

2-U% 1-U)
3. o
4t Sl
Yes-1 No-2

Do not know-3
Not applicable-4

ks
Changes

_c;_én/“-f‘ogw;![b 1
Professional ability/expertise has
improved

Ll 2
Started completing more work in a
shorter amount of time

_uzéé_]/ﬂﬁ‘ukic#‘-‘ .3
The quality of their work has
improved

T &S bt a
Work has become easier for them

gdiFenpFs s
Have started working in a more
organized manner

uj?in/?]u//. .6
Gained employment

udsies 7
Learned how to set a budget

Improved in financial management
than before

Maintain financial records better
than before

WIS e nli Fmpets 10
Learned how to set a price for

the goods they produce/services
offered

gdsudy 11
Learned how to bargain/negotiate
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Which of the following aspects on which you have trained individuals through NRSP do 21
you think have changed as a result of your training?

A UQ-A.’
% percent Changes

GG ek e Ll 12
Gained more knowledge regarding
the market

e S L ALl 13
Their network/linkages in the
market has increased
FTiS Gagsrdtc L5825 0685 14

<
¢

Learned how to plan and organize
before starting any work

Questions - Uiy #

5 bt et UF I 1 F 1S =T

What difficulties did you face in training the participants in this program?

:LJ)’JU)’DL)/J‘EQJQ.;T 1

22

From your trainees:

. Z
:LJ)J&J’)’ ’,,f 2
By the training institute:

&lﬁ{}"ﬁ) .3

Other problems:

7 7 _ .
Fluhe LSS LIS GBI LT
In your opinion, was the training delivered exactly as planned?
4 / 4 Z, . -~
TS B LSSt OIS BIE LT,
In your opinion, was the training delivered exactly as designed?




Annexure 4: RYE Partner Organizations Tool

‘ﬁ/‘:’uﬁ!'/’/gz_!/..»bﬂy
Questionnaire for Partner Organization (PO)

Training

RYE-II
Program

PO Name NRSP

Name of

Respondent Designation

Phone No. Email Address

Address

Name of Date of
Interviewer Interview

QLY

.4‘,&f&?{,aﬂlpgbﬂ)&Lﬁ“(}/.ﬂ',’/‘d;w_qraAASA Consultingﬁwiﬁ‘-a‘, relz
Flo i3 UFIT L 3kl s ENRSP e M T Yy £2023 2022/ 20202019
_u?mu,b»:,g&;fﬁyfu”&;w’ujguJff@”/u@/”ﬂ”k!ﬂiia;f

VP =gO Y " '“o)/bgudidi;Ln{,é/ S il oo §or s &_Tee_Training JIAeT

A 4 .

LoF sy sogrz bt Fookt Ut e AL F G T2 o Friue T
ffﬁ'v/lp(}? uﬁ‘;/L

*

Introduction:

My name is . | work for AASA Consulting. Our firm conducts research on the socio-economic
conditions of the country. During 2018 - 2020/2021 - 2023, there was an agreement between your
institution and NRSP to provide technical and vocational/digital and life skills training to youth eligible
for employment.

Today, we want to examine the economic, social, and cultural changes coming from this
initiative/training. In this regard, we would like to get some information from you in light of the final
evaluation exercise of the training program that you implemented.




Questions = Ul #
Je St Soalee U 2520 g B S 16T 1
year When was the contract for this training project signed?
KU s f ?L}?ii//‘z&ﬁ;{,, 5
Duration in years What was the duration of this project?
Ju Wl ST 1l T
When did you start this project? 3
year
Ju ?gv,fbfy{cu;/b'Lbﬁ_fﬂV.ﬁ,/b;'Lb“«"
When did you sign the contract with the organisations that were 4
year delivering the trainings?
=y ?f(jj:,gbg.‘;é/"'gLPPAF LT .
Rs. What was the value of your contract with PPAF?
A2 U o e S AU LT |
1.Yes 2.No In your opinion, was the value of this contract adequate?
& of gednd el b i f|
Rs. If not, then what should the value of this contract have been?
F2 b Ut gt § S P s £ T
In your opinion, did you receive the payments for this contract in 8
1l.Yes 2.No .
a timely manner?
.wau,?wuffd;b»/»’VZ,_“,T;J/JPPAF
What was the quality of the support offered to you by PPAF? Please elaborate. 9
¢{ (Field Monitoring) .:?j’éulj/ggf SPPAF (i L 252,
How many times during the project did PPAF conduct field monitoring? 10
i o Sret S UFIE LS AL TS E sy
How many people in the community did your organization educate | 11
number through this program?
74 &Y o~ 7 . >
y e (F ol fATE Pl SIadE o gt
0 o What percentage of these people have started earning an income 12
% percent . .
(as a result of receiving the training)?
7 e -~ Vi .o
e FE LT Pyl dE e
AT, What percentage of these people are you still in contact with? | 13
% percent
yzZ yZ _ .
Gl SE St p BBt T] |,
In your opinion, was the training delivered exactly as planned?
4 / » ;«/ < » . ~
SIS b L PTG LAOS BIENS LT 15
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Questions = Ul #
your opinion, was the training delivered exactly as designed?

056 S bt ST S 5 S

What difficulties did you face in completing this program? 16
sk S g

What are the merits of this program? 17
0 b3

What are the weaknesses of this program? 18
Wi Tl 58 g

What did you learn in the process of completing this program? 19
?qu’;u;’”gfriié_)/c@/ﬂ u:‘d:’”/;’ﬂf,{'u*]

What advice would you give in order to improve the implementation of this program in the future? 20
e d5 T3l

Please give an example to illustrate the success of this program, or a success story 21




Annexure 5: Technical and Vocational/Digital Skills Training
Institutes/Organizations Tool

U%/‘U/J’/ur”’)’uc//g/! ;/J’jjﬁgﬁcgi/.,AUiy

Questionnaire for Technical, Vocational/Digital Skills Training Institutes/Organizations
Name of the
Training
Institute/
Organization

Name of

Desi .
Respondent esignation

Phone No. Email Address

Address

Name of Date of
Interviewer Interview

UYLy

T pmteFons G St JG - oo = AASA Consuting 7 12 - .

uﬁpdr,é_mff&w J}bﬂ Slod bl Te uﬁ’:;)é, b".“;”bt ﬂ,, Jé’?w(cﬁf
M&L‘)"’fu"‘:_,ztLu'u“{grﬁ/v@/?d_Orgamzatlon Ju'u"&’u" wa_wa

_ugz;_tgwfd"w;

Introduction:

My name is . | work for AASA Consulting. Our firm investigates the socio-economic
conditions of the country. Currently we want to evaluate the impact of technical, vocational and digital
skills training on economic, social, and cultural changes of the population. We would like to get some
information from you about the trainings that your organization offer in this regard.

KA Ju WM(’L?JInstitute ST 1
1. When was your institute established? Month Year
« ool KT

" Koo/ s 1
4‘_05 .2 2

CLEsIS s&e .3

d/g/ .4

d/g/(: .5
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2. Your Institute is

1. Trust Name of Trust
2. Private

3. NGO Name of NGO
4. Government

5. Semi Government

Ut Gl f ol 2 b S by S e F S eI LT
2 g S Sl f’ Susd e iy 3

4. What are the courses taught in your institution, their duration, fees, and conditions?
Note: Get complete information about the training courses of this institution

S5 o0
I
M’Lj.z & I3 . .
a- Bl 7 J:’ U:‘:U/)g"/” rWu’/f
df‘3 L - o Course #
J. Eligibility Criteria Fees/Participant | Duration (in days) Name
Course Grade
1. Certificate
2. Diploma
3. Degree
1.
2.
3.
4,
5.
6.
7.




?‘au’:Training uf;«(g,gﬁu{u'ufﬂz 1J1£1 .LG.‘_JLInstitute 2/'77
?How many people, and in which skills, has your Institute trained

sl

Count

Training Topics

10

11

12

13

14

15




Answers .:al: |92 Questions = Uly

(b6 U1
c ~ el F UFIE sl 2 52 ool KT
(L7 Ay Uf 2 ‘ AL

1. Yes (Go to Q.6) Does your institute only teach students from various institutes?
2. No (Go to Q.7)

{0 PRV SN T ISLS VLSS SF L _TT U f

If yes, then which institutions (and their students) have you provided support services? 6

o~

STl $oenF UFIE L TS U106 L uf 1 e I U £

°
Y

?J”){,."al&!“.’)" J{J{L
In your opinion, which program was the most successful? How many people did you train
through this program? Which subjects did you give these trainings in? 7
)u;l‘. &‘ﬁ}‘z!‘
Number of Students Subjects

‘-’uf?-:&m ngyKJ(tf,4giuprL T

In your opinion, what were the reasons for this program’s success? 8

?u,?f"‘f&“j‘f ujdj&wianﬁ(}/d{@"&fd?i., T

In your opinion, what are the training topics that best serve the current needs (of the 9
population)?

?UZﬁ’w@j(ft}ft}iiLL)/Jib/g])/d/;’/ﬂiL&Gd/}":ﬁﬁzj/‘
Which trainings are most important in the context of immediately alleviating poverty and 10
securing employment?

u,{u}/iLL)/R/?/U’/@U.LL_.&'g’/)iﬁfﬁ'%ﬁ/ﬂ =2 ulﬂbufdléi?"
?u‘?ﬁ:—/)/rgb:'(—/b’c 11

In your opinion, which institutes are doing the best work in terms of providing technical/
vocational and digital skills trainings that will reduce unemployment in the country?

12
?lfJ"/gJu?/u{}J,ngcqu'&“bag}cgﬂ)’iyﬁ_u{)u}'
What percentage of individuals who received training at your institute secured employment 13
thereafter?
Z b 4 I . ~
St So S UFIL 3 el i 14

To which [socio-economic] background of people does your institute generally provide training?
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(Lbg15 A ul1
(U

; ; Sl s Aol LUF I S5 T
b4167 Jy) UF .2 G A S LI e o Surif iy Gr L

To your knowledge, have these training programs improved the 15
1. Yes (Go to Q.15) economic condition of their participants?
2. No (Go to Q.16)
L n e F SIS
If yes, how did their economic condition improve? 16
cUL Y U S
If not, why? 17
?ugi l:«d/ﬁ*!u:‘}dia ufu!JJ’lpu@}L;A;iL,TLuﬁ ULl L& I8
Could you share a success story of someone who was trained at your institute?
Questions = Ul #
5 bl b o s P8 UF I U 1 F 18 T Lo

What difficulties did you face in training the participants in this program?

:LJ/’JU)”)LfJ‘bQ{.}':_?«T 1

1. From your trainees:

ey J(.-/b'wé}./’ .2

2. By the training institute:

::Aﬁ"‘}u .3

3. Other problems:




Annexure é6: PPAF Tool

No. Discussion Points for Pakistan Poverty Alleviation Fund (PPAF)
Who prepared the concept note for this project?

1

2. Could you please specify your RYE Project implementation team and their role?

# Name Contact Numbers Role/Designation
1
2
3
4
5
6
7
8
No. Questions RYE Il (NRSP)
3 When was this project awarded to your
organisation?
4 When did your organisation begin this
project?
How many partner organisations do you
5 have in the provinces of Sindh, Punjab and
Balochistan?
6 How did you select partner organisations for
this project?
7 Who chose the training courses for this
project?
8 How were the courses chosen for this
project?
9 What were the reasons for choosing these
courses?
10 Who developed the training content for
these training courses?
1 Who gave the approval for the courses that
were chosen’?
12 Did this training commence according to
plan?
13 If not, then what were the reasons for this?
14 Was this training completed according to
plan?
15 If not, then what were the reasons for this?
16 How long did it take to complete these
programs?
17 What was the actual budget for this project?
18 What was the modified budget for this
project?
19 What were the reasons for this modification
in the budget?
Was this training program completed
20 . p .
according to the project design?
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No. Questions RYE Il (NRSP)

21 If not, what changes were made during
project planning?

22 And why were these changes made?

23 How did these changes affect the budget
and what was the extent of the impact?

24 What was the role of PPAF during this
project?

25 What was PPAF’s role in monitoring the
project?

2 During the project, how many times did the
PPAF team conduct monitoring visits?
What procedure did you use for providing

27 s
the budget to your partner organisation?
What difficulties did PPAF face in completing

28 .
this?

29 What are PPAF’s learnings from this project?
What were the areas of improvement in the

30 . . : . .
project design and project implementation?

31 Do you have any success stories from this

project that you could share with us?




Annexure 7: Statistical Tables

Table 1.0: Sample Distribution

Karachi
Course Name Total Beneficiaries Realized Sample
Female Male Total Female Male Grand Total
1. Digital Marketing and Life Skills 15 13 28 9 8 17
2. E-Commerce and Life Skills 15 17 32 8 9 17
3. Graphic Designing and Life Skills 26 9 35 9 8 17
4. Social Media Management and Life Skills 13 10 23 8 9 17
Total 69 49 118 34 34 68
Bahawalpur
Course Name Total Beneficiaries Realized Sample
Female Male Total Female Male Grand Total
1. Digital Marketing and Life Skills 10 4 14 5 4 9
2. E-Commerce and Life Skills 9 8 17 4 4 8
3. Graphic Designing and Life Skills 15 4 19 4 4 8
4. Social Media Management and Life Skills 14 3 17 4 4 8
Total 48 19 67 17 16 33
Grand Total 117 68 185 51 50 101
Overall Gendek
Male Female
Sample Beneficiaries 101 50 51
. Married 1.0 0.0 1.9
Marital Status Unmarried 99.0 100.0 98.1
Age Average Years 21 21 21
Class 11 10.9 10.2 11.5
Class 12 49.5 53.1 46.2
What is your current education level Under-Graduation 21.8 14.3 28.8
Masters and above 3.0 4.1 1.9
Diploma 5.9 6.1 5.8
Beneficiaries suffering from any mental or physical disability? 2.0 0.0 3.8

Table 1.2: Family Altributes of Beneficiaries

Overall Gelcel
Male  Female
Sample Beneficiaries 101 50 51
Never aitended school 13.9 6.1 21.2
From Montessori to 5th grade 12.9 14.3 11.5
What is the education level of the 6th grade to 8th grade 15.8 18.4 13.5
head of the household? 9th grade to 10th grade 26.7 24.5 28.8
11th grade to 12th grade 19.8 22.4 17.3
13th grade or higher 10.9 14.3 7.7
2-6 Persons 53.5 57.1 50.0
Family Size 7-10 Persons 40.6 36.7 44.2
More than 10 Persons 5.9 6.1 5.8
Average Family Size 7 7 7
1-3 Persons 18.8 16.3 21.2
Labor Force-18 to 65 Years) 4-6 Persons 66.3 69.4 63.5
7 and More Persons 13.9 12.2 15.4
Average 5 5 5
Number of Rooms 1-3 Rooms 83.2 83.7 82.7
4-5 Rooms 16.8 16.3 17.3
Average 3 3 2
What kind of bathroom is in the Flush system that is connected to 92.1 98.0 86.5
household? sewerage or to an open drain
Dry pit latrine 7.9 2.0 13.5
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Table 1.3: Occupation of Sample Beneficiaries

Overall Gendey
Male  Femadle

Sample Beneficiaries 101 50 51
Self-employed 7.8 7.5 8.0

Salaried Employee 10.7 15.1 6.0

. Working for Wages 2.9 3.8 20
Current Occupation Freelancing 18.4 15.1 22.0
Student 57.3 58.5 56.0

Housewife 2.9 0.0 6.0
. . Through personal efforts 60.0 66.7 50.0
Esr‘:’e‘r"'tfyydﬂ’ir?ge' the work/job that you are -~ g1 friends 16.7 16.7 16.7
Through fraining institute 23.3 16.7 33.3
In my area 30.7 31.1 30.2

In my village 3.4 6.7 0.0
Where are you currently working In my city 25.0 20.0 30.2
In Pakistan 25.0 20.0 30.2

Abroad 15.9 22.2 9.3

Table 1.4: Training of Beneficiaries

Overall Gelcel
Male  Female
Sample Beneficiaries 101 50 51
Need more advanc;ed tfraining to work Yes 86.7 875 86.0
as per market requirement
Received training in any field prior to
this PPAF/NRSP tr?:ining';l ° ves 30.0 28.6 31.4
ADAC 12.5 0.0 16.7
ICT 37.5 50.0 33.3
In which field did you get training? Graphic Designing 12.5 0.0 16.7
Tailoring 25.0 0.0 33.3
Web-Designing 12.5 50.0 0.0
Aptech 16.7 0.0 20.0
BM Learning and Development 16.7 0.0 20.0
. . - NAPA 16.7 0.0 20.0
Where did you get this training? Neviech GIZ 167 00 200
Seed Tech Training Center 16.7 0.0 20.0
SOS Village 16.7 100.0 0.0
How long ago did you get this fraining?  Average Years 5 3 6

Table 2.1: Access to Training

Overall Gender
Male Female
Sample Beneficiaries 101 50 51
Community Organization 7.1 2.4 1.9
Village Organization 1.2 2.4 0
Awareness - LSO 4.8 7.1 2.4
How did you NRSP 40.5 40.5 40.5
get to know Poster 2.4 0.0 4.8
about this Website 3.6 7.1 0.0
training? Community Member/Friend 36.9 35.7 38.1
Newspaper 2.4 4.8 0.0
Local Cable 1.2 0.0 2.4
Applied to be included in the training program 80.2 83.7 76.9
Get Interviewed to join the program 81.2 79.6 82.7
Personal Interest 44.6 37.0 52.2
(R:i%s;ri\:;or Have prior experience with this type of work 12.0 19.6 4.3
Training Work can easily be found 13.0 17.4 8.7
Course Can get employment abroad 3.3 4.3 2.2
This work will have a higher demand in the future 27.2 21.7 32.6
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Table 3.1: Training Courses

Overadll GEndel
Male Female
Sample Beneficiaries 101 50 51
Digital Marketing 23.8 26.5 21.2
Training received in: E-Commerce 27.7 30.6 25.0
Graphic Designing 23.8 18.4 28.8
Social Media Management 24.8 24.5 25.0

Table 3.2: Various Feature of Training Programs [Average Values]

Overall Gencel
Male Female
Sample Beneficiaries 101 50 51
Trainees/participants were in this training Number 28 30 27
Women were in this training Number 14 12 16
How long did this training last Months 3 3 3
Duration of the practical component Months 3 3 3
Days of training were there in a week Days 2 2 2
Hours of training were carried out in a day Hours 2 2 2

Table 3.3: Percentage of Trainees who were Satisfied with

Overall e
Male Female
Sample Beneficiaries 85 42 43
Overall training 84.2 85.7 82.7
Trainer 93.1 91.8 94.2
Duration 69.3 75.5 63.5
Content 88.1 89.8 86.5

Table 3.4: Training Expenditure

Overall Gelicel
Male Female

Sample Beneficiaries 101 50 51
Out-of-Pocket Expenditure on Training (Average) 7,940 7,226 8.639
Expenditure incurred on: (%)

On purchasing a data bank 3.0 2.0 3.8
On buying internet services 25.7 24.5 26.9
On buying a smartphone/Android phone 4.0 0.0 7.7
On buying or updating a computer/laptop 3.0 0.0 5.8
On buying cellular data (Through phone network) 43.6 44.9 42.3

Table 3.5: Difficulties Faced in Getlting training [Multiple Response]
Overall Gencel
Male Female

Sample Beneficiaries 101 50 51
The Duration of training course was too short 15.4 19.5 12.9
The sound quality of the training was poor 3.1 3.8 2.6
There was not enough content in the course 6.2 3.8 7.7
The trainer used difficult language during the training 1.5 3.8 0.0
Electricity breakdown(s) caused problems 53.8 65.4 46.2
Not having a laptop computer caused problems 78.5 69.2 84.6




Table 4.1: Improvement in Specific Expertise [Average Percentages - Sorted according to the value in

Overall Column]

Overall (SeCl
Male Female

Sample Beneficiaries 101 50 51
By what Percentage:

Knowledge of social media platforms increased? 65 68 62
Overall has your expertise increased after Training? 63 67 60
Marketing through the Google Search Engine increased? 60 62 59
Knowledge of freelancing increased? 55 56 55
Knowledge of digital communication increased? 51 54 47
Knowledge of digital marketing content increased? 51 59 43
Knowledge of digital marketing increased? 48 55 42
Knowledge of digital marketing strategy increased? 48 56 40
Knowledge of data analytics increased 38 34 4]
Knowledge of email marketing increased? 37 38 37
Knowledge of website development/design increased? 35 34 36

Table 4.2: Percentage of Trainees who Confirmed Changes/Improvement in Specific Aspects of Business

[Sorted percentages according to the value in Overall Column]

Overall Gendel
Male Female
Sample Beneficiaries 101 50 51
Professional ability/expertise has improved 98.0 98.0 98.1
Work has become easier for them 95.0 100.0 90.4
Learned how to plan and organize before starting any work 94.1 95.9 92.3
The quality of their work has improved 93.1 95.9 90.4
Improved in financial management than before 92.1 93.9 90.4
Learned how to set a price for the goods they offered 91.1 95.9 86.5
Gained more knowledge regarding the market 21.1 89.8 92.3
Have started working in a more organized manner 90.1 93.9 86.5
Maintain financial records better than before 89.1 921.8 86.5
Learned how to bargain/negotiate 89.1 87.8 90.4
Started completing more work in a shorter amount of time 87.1 95.9 78.8
Learned how to set a budget 78.2 79.6 76.9
Network/linkages in the market has increased 75.2 83.7 67.3
Gained employment 49.5 51.0 48.1
Overall Gendek

Male Female
Android/smartphone 80.2 83.7 76.9
Personal Laptop 24.8 28.6 21.2
Computer at Home 17.8 20.4 154
Access to Internet 62.4 79.6 46.2
Digital Bank Account 73.3 73.5 73.1

Overall Gender

Male Female
Android/smartphone 58.4 69.4 48.1
Personal Laptop 12.9 18.4 7.7
Computer at Home 12.9 12.2 13.5
Access to Internet 33.7 44.9 23.1
Digital Bank Account 35.6 44.9 26.9




Table 5.3: Incidence of Using ICT Tools in Generating Income

Overall Gendel
Male Female
Android/smartphone 49.5 59.2 40.4
Personal Laptop 21.8 24.5 19.2
Computer at Home 16.8 22.4 11.5
Access to Internet 36.6 51.0 23.1
Digital Bank Account 39.6 51.0 28.8
t-value
A 202 Mean Difference for mean Remarks
Value Value .
difference
Child Schooling 1.55 0.48 1.074 7.47 Significant
Household Income 32,145 30,808 1,337 0.80 Insignificant
Household Saving 1,712 1,464 248 0.66 Insignificant
Household Asset Score 4.495 3.99 0.5 2.215 Significant
Household Ownership of Livestock 0.248  0.228 0.020 0.366 Insignificant
Personal Income 3.247 1,670 1,577 2.543 Significant
Personal Saving 106 157 -51 -1.029 Insignificant

Table 6.2: Employed - After Training

Which one of the following training courses have you

overall received?
Digital E- Graphic Social Media
Marketing Commerce Designing Management
Overall 48 10 13 10 15
Self-
12.5 10.0 23.1 0.0 13.3
a employed
= -
o Salaried 12.5 0.0 7.7 10.0 26.7
€ Employee
> Cument Working for
2 Occupation W g 2.1 0.0 0.0 0.0 6.7
£ ages
7] Freelancing 31.3 10.0 38.5 30.0 40.0
° Student 54.2 80.0 46.2 60.0 40.0
.% Housewife 2.1 0.0 0.0 10.0 0.0
¢ How much
is your fotal  Average 4,070 2,200 3,967 2,000 6,800
income Rupees

these days




Table 7: Income and Employment - After Training

Digital E- Graphic Social Media
Overall R o
Marketing commerce Designing Management
Overadll 12 1 4 2 5
Self-employed 16.7 100 0 0 20
Salaried Employee 41.7 0 25 50 60
o Working for Wages 8.3 0 0 0 20
[+}
= Freelancing 33.3 0 75 50 0
!-Iow much is your total Average 3,320 3,250 2143 2667 4875
income these days Rupees
How much was it Average
before you got the 9¢ 4 550 0 250 2,500 2,750
. s Rupees
training?
Income Change 1,770 3,250 1,893 167 2,125
Overall 13 1 4 2 6
Self-employed 30.8 0 75 0 16.7
o Salaried Employee 7.7 0 0 0 16.7
©
€ Freelancing 61.5 100 25 100 66.7
.j':‘me hi rtotal Average
;oW muc 1s your fota 9¢ 4820 1,500 5,563 1000 9,000
income these days Rupees
How much was it Average
before you got the g 1,680 1,167 2,813 625 1,429
. s Rupees
training?
Income Change 3140 333 2750 375 7571
Overall 25 2 8 4 11
Self-employed 24 50 37.5 0 18.2
Salaried Employee 24 0 12.5 25 36.4
?J Working for Wages 4 0 0 0 9.1
o
>
O Freelancing 48 50 50 75 36.4
!-Iow much is your total Average 4070 2200 3.967 2000 6,800
income these days Rupees
How much was it Average
before you got the 9€ 1415 700 1,617 1,750 2,133
A Rupees
training?
Income Change 2,455 1,500 2,350 250 4,667




Table 7.1: Income - After Training

Digital E- Graphic Social Media
Overall . o
Marketing commerce Designing Management
Overadll 25 4 7 6 8
w .
< !-Iow much is your total Average 3.320 3.250 2143 2667 4875
s _income these days Rupees
How much was |! before Average 1 550 0 250 2500 2750
you got the training? Rupees
Income Change 1,770 3,250 1,893 167 2,125
Overall 25 6 8 4 7
o
g !-Iow much is your total Average 4.820 1 500 5563 1,000 9000
& _income these days Rupees
2 .
How much wa§ |! before Average 1 680 1167 2813 625 1 429
you got the training? Rupees
Income Change 3,140 333 2,750 375 7,571
Overall 50 10 15 10 15
3 :
5 !-Iow much is your total Average 4070 2200 3947 2000 6,800
C>) income these days Rupees
How much was |! before Average 1615 2700 1617 1750 2133
you got the training? Rupees
Income Change 2,455 1,500 2,350 250 4,667




